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ABSTRACT 
 
During the transition from industrialization to deindustrialization, the threat of decline 
that faced cities stimulated them to become more competitive in the global arena. That is when 
urban regeneration became widespread as a sort of revitalization and culture became the key 
strategy for the renewal of urban areas. Since then, city-growth through culture has become a 
powerful means of city development and branding in the whole world. In the first chapter it is 
examined why cities pursue culture-led strategies and how the process of urban regeneration 
appeared on a global scene as a way for successful revitalization and transformation of cities in 
decline and became a prominent reform mechanism in a range of aspects, where culture was 
serving a leading role for a city development and branding. The second axis is based on the 
theory and analysis of urban regeneration process and how it evolved in modern times in Istanbul 
as a case study. In particular, it is discussed how the culture-led regeneration naturally took turns 
with the help of the so-called “pioneers”, and how today the latter ones are used by the  
“followers” for investment opportunities in the newly upgrading neighborhoods. A great 
attention for regeneration is paid not only to already famous historical places, but also to long 
ago forgotten industrial places, that were turned into intellectual, artistic and economically 
attractive places. These were the spaces for new modern cultures that were profitably affecting 
the economy and vision of the city, developing cultural infrastructure and creating a brand-name 
of Istanbul in the whole world. Finally, the third chapter discusses how contemporary culture and 
its instruments exert an effect for economic, social outcomes and how it defines an image of the 
city in the world, in particular, on the examples of such big cultural events as the International 
Istanbul Biennial and the given title of European Capital of Culture 2010. Though a lot more has 
to be done in the nearest future, Istanbul has declared its bid to become a World Culture city and 
has definitely joined the worldwide competition to become a leader in the global network of 
capitalist cities.  
 
Key Words: culture-led urban regeneration, gentrification, globalization, cultural economy, 
cultural branding, brownfield regeneration, ECOC 2010, art, Istanbul. 
 
 
 
 
 
 
3 
 
ACKNOWLEDGEMENTS 
 
First of all, I want to thank the International Hellenic University, in particular the School 
of Humanities, for a constant academic support and help in completing the Master programme 
successfully. 
I want to express a special appreciation to many people who helped me in Istanbul during 
my fieldwork. First and foremost thanks go to people of Toplum Gönüllüleri Vakfı (TOG)  
organization who helped me with all the necessary information, invited me to one of the 
meetings of the organization regarding issues that have a strong connection with my research and 
also organized and accompanied my visits to case study places. Also I am grateful to Beyoğlu 
Municipality and GAP İnşaat (Civil Construction Company of Çalık Holding) Urban Renewal 
Project Coordination Office that were open to cooperate and provided me with material 
regarding my dissertation. I owe special thanks to many people in Istanbul, in particular Erman 
Demirel, Ozan Kayıkçı and Mustafa Oğuzhan Oyan with whom I had informal talks about the 
case, therefore was provided with knowledge from within in order to capture the process as it is. 
I am also grateful to the Department of Urban and Regional Planning and Development 
of Aristotle University of Thessaloniki that kindly granted me with a research stage and offered 
an academic support and guidance to my research work. 
Finally, I would like to express my gratitude to my supervisor, professor Alexandra 
Yerolympos, who during the whole dissertation period was constantly supporting me 
academically and encouraging for a good work. I am more than grateful to her intellectual and 
emotional support, and also for her valuable help and time at the latest and the most difficult 
stages of completing the dissertation. 
 
 
 
 
 
 
 
 
 
 
 
 
4 
 
CONTENTS 
 
ABSTRACT 
ACKNOWLEDGEMENTS 
INTRODUCTION……………………………………………………………………………….3 
Chapter 1. CULTURE-LED URBAN REGENERATION……………………………………6 
1.1. Urban Regeneration and the Role of Culture…………………………………………………6 
1.2. Gentrification Process in a Globalizing World.........................................................................8 
1.2.1. Artists and Cultural Events as Regenerators………………………………………………10 
1.3. Culture as a Strategy………………………………………………………………………...13 
1.3.1. Cultural Planning Approach to Regeneration……………………………………….…….14 
1.3.2. Cultural Branding of the Cities……………………………………………………………15 
1.4. Cultural Economy of the Cities……………………………………………………………..17 
Chapter 2. THE IMPACT OF URBAN REGENERATION PROСESS ON CULTURAL 
LIFE OF ISTANBUL………………………………………………………………………..…21 
2.1. Culture-led Urban Regeneration in Istanbul………………………………………………...21 
2.1.1. Gentrification of Kuzguncuk…………………………………………………………….. 24 
2.1.2. Transformation of Ortaköy and Arnavutköy…………………………………………...... 28 
2.1.3. Beyoğlu municipality. Rehabilitation projects………………………………………..…..32 
2.1.3.1. Case study: Galata…………………………………………………………………..…. 35 
2.1.3.2. Case study: Cihangir…………………………………………………………………….41 
2.1.3.3. Asmalimescit……………………………………………………………………………48 
2.1.3.4. French Street Area………………………………………………………………………51 
2.1.3.5. Revitalizing Tarlabaşı…………………………………………………………………...56 
2.2. Brownfield regeneration in Istanbul………………………………………………………...64 
2.3. The Downfall of Romani Cultural Heritage. A Thousand Years of Sulukule………………68 
Chapter 3. TURNING ISTANBUL INTO A WORLD CULTURAL CENTER…………...80 
3.1. European Capital of Culture (ECOC) as an important catalyst……………………………..81 
3.2. Art as an engine. International Istanbul Biennale…………………………………………...83 
EPILOGUE: ISTANBUL TODAY AND TOMORROW..…………………………………..88 
LIST OF MAPS AND ILLUSTRATIONS……………………………………………………93 
REFERENCES………………………………………………………………………………….95 
 
 
5 
 
INTRODUCTION 
 
In the last five decades, urban regeneration has become increasingly prominent on 
government agendas worldwide as an economic engine and a reform mechanism, with culture as 
the main tool for the achievement of its aims. As a result, culture is now heavily incorporated in 
regeneration and image (re-)making strategies of cities, rendering the process successful and in 
demand. Within this context, many cities create integrated “cultural districts” or “cultural 
quarters” as part of their regeneration strategies. 
During the transition from industrialization to deindustrialization after the 1960`s, some 
cities started to decline and loss of employment opportunities resulted in outmigration from 
them. This threat for cities stimulated them to become more competitive in the global arena. As a 
way out, cities were looking for a sort of revitalization and this is when the urban regeneration 
became widespread and culture became the key strategy for the renewal of urban areas. Since 
then, city-growth through culture has become a powerful means of city development and 
branding in the whole world.  
Local artists and their relationship with the art market, the formation of taste and the 
infrastructure of cities are all affected by the process of culture-led regeneration. Art practices 
are generally a tool of a cultural policy within the context of spatial transformation. Artists and 
art initiatives that move and work in run-down city areas contribute to the potential of 
investment, and established cultural institutions put together their own culture-supported urban 
development projects. Therefore, art has become one of the principal vehicles in urban 
transformation that influences cultural policy.  
This phenomenon has, especially with the advent of globalization, gradually taken 
worldwide dimensions and is particularly being felt in areas with a tumultuous past and present, 
characterized by strong economic and political fermentations. The Black Sea region is an 
example of an area where the transformation of cities has throughout the centuries been 
particularly visible and is even more so today. Among the most important cities in the area, 
Istanbul has served for centuries as a centre of mercantile and industrial activities and is the 
rapidly growing financial hub of Turkey. Its long and rich history and culture have been 
employed by many of the city’s decision makers and cultural planners in renewing and adding 
new cultural clusters to increase its potential in future development. In 2000, Istanbul set a target 
not only to become a top city for arts and culture in the world but also increase its 
competitiveness through culture. In the planning and policy discourse, “European Corridor”, 
“World Culture City” and “Informational City” were the visions of the future metropolis. From 
this time Istanbul had to turn into a “livable city” with a full respect to its cultural, natural and 
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historical heritage. A range of upcoming events such as Formula 1, the NATO Summit in 2004 
and the Culture Capital of Europe 2010 played their big role in the “start” for a global 
repositioning of Istanbul.  
 
The purpose of the study:  
My work is organized along three axes. First, I will examine why cities pursue culture-
led strategies in urban regeneration and how culture contributes to urban regeneration in all its 
known terms. Also, I will discuss how renewal has become an inherent part of the cultural 
apparatus while the arts, the media and the educational system have become its main pilars, thus 
making a cultural, educational and environmental impact on the community; and also discuss the 
opportunities that culture can generate in contemporary urban life. The second axis is based on 
the theory and analysis of a range of examples of gentrified areas of Istanbul as case studies, 
which are focused on the interface between culture and regeneration. And finally the third 
chapter emphasis is placed on the effect that contemporary culture and its instruments exert to 
economic, social outcomes; and on the image of the city in the world that they define, on events 
such as the International Istanbul Biennial and the European Capital of Culture that contribute to 
the development and transformation of the city and on the kind of expectations people and 
government have for the future of Istanbul.   
In general, the dissertation is mainly focused on the urban regeneration programmes that 
stimulated the cultural rise of the given area and at the same time upgraded the livability level 
and prestige of the place that was undergoing the changes. 
Research aims: 
 
- to examine whether Istanbul reached the goals it set to transform a city into a 
creative, innovative and attractive image  of an informational and culture world 
city, taking into account the European Capital of Culture 2010 designation, 
which was used as an instrument for reanimating the cultural heritage and sites 
that the city has owned for centuries  
- to investigate whether cultural activity does have a positive role to play in the 
process of regeneration and to find out whether there are certain types of 
cultural activity more effective than others 
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- to analyze the impacts of such developments on a local sense of place, heritage 
and identity, and evaluate whether regeneration is able to be an agent of a 
“destruction” of culture in some cases 
- to gain an insight into what the new cultural strategies actually determine now 
about the gentrified places, in particular in the local context, as a counter-
activity to globalizing tendencies. 
Methodology: 
The research utilizes both quantitative and qualitative methods, but is rooted in a 
qualitative position that recognizes the importance of locating the research within a particular 
social, cultural, and historical context. In order to find the necessary material, I researched the 
contemporary bibliography and gathered information from both primary and secondary sources 
such as books, official reports and documents, numerous articles etc., which were examined in 
order to arrive to a comprehensive understanding of the case study. Taking the research 
questions into account, my approach towards the research topic provides both the positive and 
the negative aspects of the culture-led urban regeneration process in the city. 
Additionally, in the interests of the research I conducted an onsite observation of the 
place of case study ─ Istanbul, which was a priceless academic experience crucial for my paper. 
During the fieldwork such institutions as Toplum Gönüllüleri Vakfı (TOG) organization, 
Beyoğlu Municipality and GAP İnşaat (Civil Construction Company of Çalık Holding) Urban 
Renewal Project Coordination Office were open to cooperate and provided me with an important 
material regarding my work. Moreover, the volunteers of the non-governmental TOG 
organization kindly invited me to one of their meetings strongly connected with the issues of my 
dissertation. Therefore I had a possibility to have constructive discussions regarding the subject 
with people who actually work in this field for years. Also, for a better comprehension of case 
studies, I visited a number of gentrified areas that are examined in my research and also 
conducted a number of informal talks with the citizens of Istanbul. Therefore, all of the above 
mentioned, provided me with knowledge from within, so I could capture the process of 
regeneration in Istanbul in progress. 
  
 
 
 
 
8 
 
 
Chapter 1 
CULTURE-LED URBAN REGENERATION 
  
1.1. Urban Regeneration and the Role of Culture 
 
Cities are constantly changing, always adjusting to new circumstances and standards. 
Over the last 30 years many European cities have experienced a rapid pace of change, the causes 
of which lie in two main areas. The first one is the radical restructuring of the economic base of 
cities that ceased to be centres of manufacturing production and became the locus for services 
and centres of consumption instead. And the second is characterized by the process of 
decentralization, or suburbanization that has pulled many functions out from central and inner-
city areas towards the periphery. It all resulted in large-scale abandonment and dereliction of 
land and buildings, degraded environments, unemployment of labour, and acute social 
deprivation to which the public policy responded by the process named urban regeneration, 
policies of which include return of derelict, vacant land and buildings to beneficial use, creation 
of new forms of employment, improvement of the urban environment, and tackling of urban 
social problems (Couch, Fraser, Perey 2003, p. 15). So we can define “regeneration” as the 
renewal, revival, revitalisation or transformation of a place or community in a response to 
decline, or degeneration (IFACCA 2006, p. 5). 
The effort towards transforming industrial cities into service-oriented economies has been 
accompanied by a growing interest in using culture as a tool for urban regeneration (Garcia 
2004, p. 312). It is important to mention that in the context of urban regeneration, culture can 
refer to anything from architecture, heritage buildings and attractions, to the visual and 
performing arts, festivals and events, to entertainment and leisure complexes, as well as culture 
as the way of life of people (Smith 2007, pp. 2-4). So a central concern of governments and 
regeneration intermediaries became the extent to which cultural facilities and programmes can 
positively contribute to the regeneration of areas and neighbourhoods which have been subject to 
economic and physical decline (Evans 2005, p. 1). Actually, Zukin mentions that with the 
disappearance of local manufacturing industries and periodic crises in government and finance, 
culture became the business of cities, its symbolic economy, marked by an incredible growth of 
cultural consumption (Zukin 1995, pp.1-2). So, there is no doubt why such a concept as “arts-
led” regeneration appeared and also was explored in US cities in the 1970`s and early 1980`s, 
where it consequently developed, with a wider cultural remit, on to European cities such as 
Glasgow, Barcelona and Bilbao (Garcia 2004, p. 312).  
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Evans distinguishes three models through which cultural activity is incorporated into the 
regeneration process: culture-led regeneration, cultural regeneration and culture and 
regeneration, although these are not necessarily mutually exclusive, particularly over the longer 
term (Evans 2005, p. 9). 
In the model, culture-led regeneration, cultural activity is seen as the catalyst and engine 
of regeneration, having a high-public profile and cited as the sign of regeneration. As an 
example, the activity might be the design and construction of buildings for public or business 
use, the reclamation of open space, or the introduction of a program of activity which is then 
used to rebrand a place (Evans, Shaw 2004, p. 5). Talking about the last one, it is clear that such 
projects need to be part of cyclical and integrated strategies. For instance, Bilbao’s famous 
Guggenheim Museum (1997) is just one element of a broader program aiming to economic 
growth, infrastructure development, and upgrading of cultural amenities (Monclus, Guardia 
2006, p. 37). Therefore, cultural facilities and institutions are now expected to undertake 
sequential processes of refurbishment, renovation and re-invention to keep up to new market 
standards and demands. Cultural institutions are becoming more and more frequent in urban 
development projects (Freestone, Gibson 2004, p. 5), as “active promoters of revitalisation and 
place marketing” in recognizing the interdependence of economic health, institutional 
citizenship, fund-raising, community amenity, and tourism (Strom 2002, pp. 9-10 as cited in 
Freestone, Gibson 2004, p. 5). 
The next model − cultural regeneration, is characterized by a cultural activity that is fully 
integrated into an area strategy alongside other activities in the environmental, social and 
economic sphere. This model is closely linked to the “cultural planning” approach to cultural 
policy and city regeneration (Evans, Shaw 2004, p. 5). What more, this approach is also closely 
allied to the “creative city” model of urban cultural policy and regeneration (Landry and 
Bianchini, 1995 as cited in Evans 2005, p. 11) and one to which the current culture and design-
led city visions have turned (Landry, 2000 as cited in Evans 2005, p. 11), including those where 
cultural flagships have failed to keep their promise in social and/or in economic regeneration 
terms. The example is seen in the renaissance plans of industrial and port cities such as Bradford, 
Barnsley, Salford and Liverpool in the UK; Valencia, Marseilles and Rotterdam on the continent 
and waterfronts in Toronto and Montreal (Evans 2005, p. 11). 
In culture and regeneration, the third model mentioned by Evans, cultural activity is not 
fully integrated at the strategic development or master planning stage. The intervention is often 
small-scale. In some cases, where no planned provision has been made, residents and cultural 
organisations may respond by making their own interventions (lobbying for a library, 
commissioning artists to make signs or street furniture, recording the history of their area, setting 
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up a regular music night, etc). Although introduced at a later stage, cultural interventions can 
make an impact on the regeneration process, elaborating the facilities and services that were 
initially planned (Evans 2005, pp. 11-12). Culture is frequently an “add-on” rather than an 
integral part of a scheme. The reasons for it include the fact that the local authorities and 
partnership bodies responsible for regeneration schemes are rarely structured to facilitate 
collaboration between staff responsible for regeneration and staff responsible for cultural 
activity, so in the end, they may not naturally think of themselves as collaborators. Moreover 
there is another common supposition of the lack of a champion with experience of what cultural 
activity can contribute to regenerative projects (Evans, Shaw 2004, p. 5).  
Having reviewed all these three models, it is important to note that the lack of discernible 
cultural activity or provision within a regeneration scheme does not necessarily mean that 
cultural activity is absent, only that it is not being promoted as part of the process (Evans, Shaw 
2004, p. 6).  
 
1.2. Gentrification Process in a Globalizing World 
 
The term “gentrification” was first introduced by Ruth Glass in 1964 to refer to the 
process whereby a new urban “gentry” transformed working-class quarters in London. 
Therefore, gentrification or “gentry-fication” means the replacement of an existing population by 
gentry (Lees, Slater, Wyly 2008, p. 4). Historically, “gentrification emerged on the heels of the 
urban renewal, slum clearance, and post-war reconstruction programs implemented during the 
1950`s and 1960`s in most advanced capitalist nations” (Schaffer, Smith 1986, p. 347), such as 
London, New York, Paris, and Sydney.  
The early experiences of rehabilitation were systematic and widespread and gentrification 
became an international process being synchronized with larger economic, political, and social 
changes. On contrary, gentrification today is quite different from earlier gentrification in the 
1970`s and 1980`s. Jason Hackworth summarizes the evolution of the process and identifies 
three waves of gentrification through time. The first wave, beginning in the 1950`s and lasting 
until the 1973 global economic recession, was “sporadic and state-led”, when disinvested inner-
city housing became target for reinvestment largely as a result of the “green-lining” activities of 
pioneer gentrifiers. The second wave in the post-recession 1970`s and 1980`s, described as 
“expansion and resistance”, anchored and stabilized the gentrification process and resulted in an 
aggressive entrepreneurial spirit. It was characterized by the “integration of gentrification into a 
wider range of economic and cultural processes at the global and national scales”. Finally, the 
third wave of gentrification is characterized by interventionist governments working with the 
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private sector to facilitate gentrification and as “recessional pause and subsequent expansion”, 
which began in the mid-1990`s (Lees, Slater, Wyly 2008, pp. 175- 178). The urban areas where 
prior disinvestment in the urban infrastructure creates opportunities for profitable redevelopment 
are considered to be most common in undergoing gentrification process, as the needs and 
concerns of business and policy elites are met at the expense of urban residents which are 
affected by work instability, unemployment, and stigmatization (Slater 2011, p. 572). 
Additionally, the dynamics of gentrification in the more traditional territories of western cities is 
now open to question in the sense that the expansion of post recession gentrification has spread 
down the urban hierarchy and the degree to which the experience in regional cities increasingly 
mimics that of the metropolis (Atkinson, Bridge 2005, pp. 13-14). 
Therefore, gentrification became a global phenomenon which is evident in many cities 
around the world. Gentrification is no longer confined to western metropolises, it has gone 
global and more recently researchers have argued that it has descended or cascaded down the 
urban hierarchy too (Lees, Slater, Wyly 2008, p. 169). Today impetus toward gentrification is 
generalized – that is “its incidence is global, and it is densely connected into the circuits of 
global capital and cultural circulation” (Smith 2002, p. 427). Loretta Lees notes that 
gentrification is not the same everywhere (Lees 2000, p. 397) and the process follows different 
patterns, by the way it is initiated, it proceeds, and it culminates, in many different cities around 
the world. According to Loretta Lees (2000), although gentrification has some general features 
both internationally and within single cities, there are also many important peculiarities 
dependent upon the context in which the process takes place. In the literature on gentrification 
and globalization, gentrifiers are seen to be the emissaries of global capital flows. Therefore the 
gentrifying class is an emergent elite global community, and “the spatial occurrence of the 
gentrifying class in a number of prominent cities around the globe lends this group a global 
geography” (Lees, Slater, Wyly 2008, pp. 169-170). 
David Ley classifies gentrifiers into two groups: pioneers and followers. Pioneers choose 
inner-city locations because of their cultural values, lifestyle and the historical value of the area. 
They are generally artists and academicians with low- to moderate-income. Therefore, what they 
seek is an affordable housing alternative, which can easily be found in a gentrifiable, later 
gentrified neighborhood. On the other hand, the second group of followers is risk-averse, and the 
reason behind their choice is that they see these newly upgrading neighborhoods as investment 
opportunities. Pioneers employ more cultural capital than economic capital, whereas followers’ 
primary capital is their economic capital (Ilkucan, Sandıkcı 2005).  
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1.2.1. Artists and Cultural Events as Regenerators 
 
The role of art and the artist in gentrification is major in the process. Cultural analyses of 
gentrification have identified the individual artist as an important agent in the initiation of 
gentrification processes in old working-class areas. The artists were pioneers of gentrification in 
this new frontier for the middle class, by creating an art scene and community, combining the 
use of their space for living, producing, performing and exhibiting. Many have noted the role 
that artists play as the vanguard of a distinctive sort of gentrification, in which underused spaces 
inherited from a city`s industrial past are reconfigured as live/work spaces and galleries (Lloyd 
2006, p. 16).  
By the late 1990`s, scholars working with both quantitative and qualitative techniques 
were beginning to note the relationship between the concentration of artists in a given district or 
region and the presence of other crucial postindustrial enterprises, principally enterprises in the 
“new economy” of digitally based enterprises. Comparative work among metro areas shows that 
relatively high proportions of artists within a region correlate to increased concentration of high-
tech enterprise and enhanced levels of overall economic development (Lloyd 2006, pp. 16-17). 
Even in a period of low economic growth art is one of the few expanding industries. Art and 
property as commodities share a characteristic which is of great importance in the present 
climate of recession: they can both be constantly revalorized. Art has become a pure embodiment 
of capital, along with its social and ideological function. 
The role of the artist as a pioneer of gentrification is perhaps most strongly associated 
with the work of David Ley. He has been regarded as one of the leading proponents of the 
“demand-side” model of gentrification which focuses on the agency of the gentrifier and in 
particular on the cultural and aesthetic values of the “new middle class” as the mainstay of the 
gentrification process. In such processes David Ley suggests that the “urban artist is commonly 
the expeditionary force for the inner-city gentrifiers”, and the “advancing or colonizing arm” of 
the middle classes. What the artist par excellence provides as an engine of gentrification is 
cultural capital (Ley 1996 as cited in Cameron, Coaffee 2005). 
The references to “cultural” rather than “economic” capital point to another aspect of the 
appeal of disinvested inner city neighbourhoods to the artist – the availability of low-cost 
accommodation for living and working. Here, too, the new middle class, with limited incomes 
and capital, and shared interests, contribute by their own labour in the work of renovation of the 
neighbourhood. While David Ley has provided a generalized argument for the importance of the 
role of the artist in gentrification, it is set above all in the context of a particular time – the late 
1960`s and 1970`s – and within a particular political and cultural context of radical, student-
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based protest and the development of a counter-culture which underpinned the value and 
attitudes of the “new middle class” (Ley 1996, p. 203, as cited in Cameron, Coaffee 2005). It 
also coincides with the first wave of gentrification (Hackworth & Smith, 2001), involving the 
small-scale, autonomous movement of individual middle-class households into old, working-
class inner city neighbourhoods. The original households are replaced and the meaning of the 
structure is redefined from a working-class use value to an aesthetic symbolic value (Ley 1996, 
p. 310 as cited in Cameron, Coaffee 2005). 
From the experiences in New York, it was noted that the presence of the arts community 
was often a key correlate of residential gentrification, serving to smooth the flow of capital into 
neighbourhoods. Moreover, the period was characterized by the transformation of the role of the 
artist through commercial and state sponsorship and the artist’s effective incorporation into a 
professionalized middle class. Despite state and commercial sponsorship, artists’ incomes have 
remained low. Sharon Zukin’s primary concern is not the displacement of the artist but the 
commodification of art and its milieu into an “artistic mode of production” (1988, p. 176) which 
is seen by the author as representing a strategy by large-scale investors linking accumulation and 
culture. Therefore artists have been placed on the frontline of contemporary gentrification and 
urban development and it appears natural that artists should have the power to drive up property 
values and cause cultural economy to sprout up in disinvested neighborhoods (Shkuda). 
Following debates over whether gentrification was in decline in the recession of the early 
1990`s, there has been wide agreement that the assumed demise of gentrification was premature 
and that the phenomenon has entered a third wave of “post-recession” gentrification which has 
“the full weight of private-market finance” behind it (Smith 2002, p. 443). In arguing for a third 
wave of post-recession gentrification, Neil Smith notes: “What marks the latest phase of 
gentrification in many cities, therefore, is that a new amalgam of corporate state powers and 
practices has been forged in a more ambitious effort to gentrify the city than in earlier ones.” 
(2002, p. 443). He argues that retaking the city for the middle classes is not just about the 
creation of gentrified houses and that third wave gentrification has evolved into a vehicle for 
transforming a whole area into landscaped complexes that pioneer a comprehensive class-
inflected urban re-make. These new complexes, he notes, are based on “recreation, consumption, 
production and pleasure as well as residence” (2002, p. 443). This intensification of capital 
accumulation through gentrification has, it is suggested, included an increased commodification 
of art and valorization of cultural capital.  
As for the linkage of art and gentrification, both art and culture, and gentrification have 
been extensively used in public policy as instruments of physical and economic regeneration of 
declining cities, and the two are often associated in a relationship of mutual dependence. This 
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has brought a further evolution in the nature of the linkage between art and gentrification. 
Cultural institutions became a part of the city's economic revitalisation program (Freestone, 
Gibson 2004, pp. 3-4). Therefore, in the first wave this involved the creation by artists of a 
milieu for the production of art, and in the second wave the commodification and private 
consumption of this artistic milieu. The emphasis in the third phase, with the more explicit 
public-policy engagement and link to regeneration, is on the public consumption of art, through 
public art and artistic events, and particularly through the creation of landmark physical 
infrastructure for the arts, such as galleries, museums and concert halls (Cameron, Coaffee 2005, 
pp. 46-47). Cities even compete to host the next mega-events, what tells us that cities consider 
cultural flagship projects or events as catalysts for the environmental, social, economic and 
cultural regeneration of an area (Smith 2007, pp. 2-4). Hosting cultural or sporting events such as 
the Olympic Games or the European Capital of Culture (ECOC) means dissemination of a 
chosen image to potential investors, tourists and policymakers. The event draws “desirable” 
people into an area. Having the title “Capital of Culture” (or other event host) is a form of hard-
branding that can later be used in marketing (Evans 2003 as cited in Binns, p. 3). On a more 
immediate level, for the attention generated, a temporarily heightened status, extra E.U. or 
central government funding may be made available to a city to act as a regenerative shot of 
adrenaline (Binns, p. 3). The purpose of the programme was to give a cultural dimension to the 
work of the European Community and to celebrate European culture as a means of drawing the 
community closer together. The first cities to hold the title were Athens (1985), Florence (1986), 
Amsterdam (1987), West Berlin (1988), Paris (1989). These cities celebrated the year as a 
marker of their already-apparent cultural importance. The 1990 host city was scheduled to be in 
the United Kingdom. The selection of Glasgow marked a radical change in orientation for the 
ECOC that reflects the previously mentioned transition into an age of city marketing within 
cultural policy. Exactly Glasgow was the first city to use the ECOC as a catalyst to accelerate 
urban regeneration, which resulted in an ambitious programme of cultural activity with an 
unprecedented level of funding from local authorities and private sponsors (Garcia 2004, pp. 
318-319). Despite the downsides, Glasgow 1990 transformed perceptions not only of the city but 
also of the ECOC programme. Since then, nominated cities have been more ambitious with their 
proposals, most of which have shifted towards urban regeneration agendas (Garcia 2004, p. 320). 
 Approaches to culture-led regeneration were also being developed in cities such as 
Barcelona and Paris1, also saw the value of using major events and hallmark infrastructures as 
                                               
1 The programme of “Grand Projets Culturels” involving the refurbishment and development of infrastructure, such 
as the Louvre Pyramid, the Centre Pompidou and the Opera at La Bastille (Bianchini 1993, p. 16; Evans 2003, pp. 
424–425 as cited in Garcia 2004, p. 319). 
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catalysts for urban renewal throughout the 1980`s and 1990`s (Garcia 2004, p. 319). Barcelona is 
particularly interesting example of culture-led urban regeneration. It has resulted in references to 
a much praised “Barcelona model” of city planning that is being replicated worldwide. 
Distinctive characteristics in this model are the use of major events as catalysts for city renewal – 
from the Universal Exhibition in 1888 to the 1992 Olympic Games and the 2004 Forum for 
Cultures. This approach to regeneration combines physical restructuring (ring roads, waterfront 
development) with symbolic representation (promoting the Catalan/Mediterranean identity) 
(Garcia 2004, p. 321).  
The last fifteen years or so a remarkable rise in the number of arts festivals was observed 
in cities throughout Europe and elsewhere. Their growth has been so great that now it is even 
difficult to accurately determine the number of festivals in existence. It can be explained by the 
changes in approaches to urban management, structural changes in economic production, the use 
of culture as a means of restructuring wealth and job creation, and the unsettling effects of 
globalisation. Therefore all these factors, in combination, have caused a re-conceptualisation of 
the festival as a useful strategy for the contemporary city to adopt in an increasingly competitive 
world. Festivals and events have come to be understood as vital elements in acquiring the 
investment needed for restructuring and regeneration (Quinn 2005, pp. 3-4). As a part of the 
broader phenomenon that has seen an increasing use of the arts in urban regeneration processes, 
the rise of the urban festival has been very significant (Quinn 2005, p. 12). Festivals are 
organised as means of drawing attention to some areas of the city where they can trigger 
successful regeneration by reminding local people, council and developers of the potential of 
run-down, inner-fringe districts (Laundry, Greene, Matarasso, Bianchini 1996, pp. 40-41). 
To sum up, cultural analyses of gentrification have identified artists and cultural events as 
important agents in the initiation of gentrification process. In fact, the art practices are generally 
a tool of a cultural policy within the context of spatial transformation, and artists and art 
initiatives that move and work in run-down spaces contribute to the potential of investment.  
 
1.3. Culture2 as a Strategy 
 
Cultural facilities and activities are increasingly being exploited as a “driver”, or at least 
an important player, in physical, economic and social regeneration worldwide (IFACCA 2006, p. 
                                               
2 Culture in this work includes: the visual and performing arts (painting, sculpture, photography, crafts, theatre, 
dance, music, opera), audio-visual (including film, TV and radio), architecture and design, heritage and the historic 
environment, libraries and literature, museums, galleries and archives, tourism, green spaces (DSMC 2005a). 
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5). The designation of the cultural city and the use of the arts and entertainment as tools in urban 
regeneration is now a universal phenomenon which has accelerated in the era of the “city of 
renewal” (Evans 2003, p. 1). Culture is both the property of cultivated people and a general way 
of life. The more culture is confined to the first, high art conception, the more it becomes a 
marketable sign of distinction. The more it is restricted to the latter, general meaning, however, 
the more it remains an inalienable product of place (Zukin 1991, p. 28). Accoding to Zukin, 
culture as a source of images and memories is a powerful means of controlling cities as it 
symbolizes social division in specific places and as a set of architectural themes, it plays a 
leading role in urban redevelopment strategies based on historic preservation or local “heritage” 
(Zukin 1995, pp. 1-2) The cultural industries are one of the fastest growing industrial sectors in 
the world. Zukin describes many cities that started using culture as an instrument in the 
entrepreneurial strategies of local governments and business alliances from the 1970`s onwards 
in America and Europe (Zukin 1995 as cited in Smith 2007, p. 2). Places themselves by their 
architecture, their townscapes and their street life have become sources of inspiration in the 
creative process (Molotch 2002; Rantisi 2004 cited in Freestone, Gibson 2004, p. 2). “Culture 
and commerce have clearly become intervened in the postmodern world of global consumption” 
(Smith 2007, p. 2). Another source of inspiration that becoming more and more popular is former 
industrial areas. This is how the Technopolis project, built on the grounds of the old Gas factory 
in Athens, turned the city area into an unprecedented hub of culture, that combines modern art 
forms, typical of old Athens. Today, the renovated halls of the factory host artistic exhibitions, 
concerts, portraits and festivals (Regeneration of former Gazi Factory into Technopolis). 
Strategic planning is an important tool in urban regeneration process for identifying 
advantages in relation to the external environment – local, regional, national and international 
(Roberts, Sykes 2000, p. 43). 
 
1.3.1. Cultural Planning Approach to Regeneration 
 
The expression “cultural planning” has been attributed to American planner Harvey 
Perloff in 1979. It was a way for communities to promote both artistic excellence and 
community building (Dreeszen 1998 as cited in Freestone, Gibson 2004, p. 5). Planning, 
implementation, and evaluation in community and organizations based on the community value 
system are provided in cultural strategic management and cultural strategic planning approaches 
(Amiri, Kavousy, Azimi 2010, p. 235). Additionally, with designing and formulating a rational 
pattern in cultural strategic management, the internal strengths and weaknesses and opportunities 
and threats in the outside environment of organizations can be identified. This identification may 
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be more possible through the cultural strategic management (Amiri, Kavousy, Azimi 2010, p. 
236). According to Stevenson (2003, p. 104 as cited in Freestone, Gibson 2004, p. 6) the “city-
based cultural planning has emerged to be the most significant local cultural policy innovation of 
recent years”, which has developed in wide scales. Today, any form of urban planning is 
considered to be a form of cultural planning in its broadest sense. It takes into account people's 
religious and linguistic identities, their cultural institutions and lifestyles, their modes of 
behavior and aspirations, and the contributions they make to the urban tapestry (Worpole, 
Greenhalgh 1999 as cited in Freestone, Gibson 2004, p. 6).  
Many cities create integrated “cultural districts” or “cultural quarters” as part of 
regeneration strategies. Generally, “cultural quarters” aim to provide attractions and facilities for 
locals and tourists. As a rule these are areas that contain the highest concentration of cultural and 
entertainment facilities in the city like eating and drinking establishments, as well as cultural 
venues and attractions. Increasingly, its meaning can also include clusters of creative industries 
and creative individuals and groups. It is important in any cultural regeneration project that 
cultural and creative developments are integrated into mixed-use districts designated for office 
space, residential, hotel, catering, retail and recreational use. Constructing isolated arts centres or 
cultural landmarks definitely fail to generate further economic and social benefits for the local 
communities (Smith 2007, p. 3). 
Exists the idea of “cultural planning” as a possible alternative to both cultural policy-led 
urban regeneration strategies and traditional cultural policies (Bianchini 2004, p. 7). 
 
1.3.2. Cultural Branding of the Cities  
 
The image of a place is very important for sustainable development of the city. In the 
past, “cities of culture” have been associated with the centres of empires, city-states, trading and 
industrial towns and cities. Today, the urban renaissance, which incorporates culture as a 
consumption, production and image strategy is evident now in towns, city-regions and in the 
cities seeking to sustain their future in the so-called post-industrial age. The symbolic and 
political economies of culture have never been so interlinked. Although the cultural flagships 
and the designated and self-styled cultural cities and industries receive most attention from both 
historical and contemporary perspectives, the creation, planning and support of cultural 
amenities for primarily local communities, and for artists themselves, has a much wider 
application and tradition (Evans 2001, pp. 1-2).  
Place branding and marketing must be seen as a truly creative process and policy-makers 
should not be exploiting cultural resources as tools for achieving non-cultural goals. They should 
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let their assumptions be transformed by contact with details of local culture (Bianchini, Ghilardi 
2007, p. 6). The extent to which branded urban entertainment centres can develop and sustain an 
identity and image for a city is not apparent. When a place is associated with a cultural icon3, it 
means that the attempt to imbue a place with a creative character was reached (Evans 2003, p. 
421). When cultural production and not only dissemination combine with the link between 
culture and innovation and attraction of talent and resources, new location criteria are necessary. 
Additionally, closeness to production facilities, to science and technology parks and specific 
industrial clusters, amenities, colleges and universities, to downtown areas with particular 
symbolic value became very important (Roodhouse 2006, p. 42). 
Cities keep increasingly compete for tourist money and financial investments by 
bolstering their image as a center of cultural innovation, including restaurants, avant garde 
performances, and architectural design (Zukin 1995, p. 2). If in the past, cultures may have been 
contained within regions or national borders, then, today, with the increasing rate of 
communication, cultures are being rapidly mixed on a global scale. As a result, the influence of 
music, art, consumer products, architecture, food and other elements of culture are global 
(McAdams, p. 3), what is therefore taken into account in branding cities, which are continuing to 
invest in iconic, culturally-driven flagships and open spaces in areas identified for regeneration 
(IFACCA, p. 6).  
The purpose of a flagship development is to regenerate an area, but there is an important 
question about the scale of a project or the consequences of a series of flagship developments 
that are the process of further investment and consumption (Smyth 2005, p. 231). Back in 
1980`s, flagship projects were characteristic of the approach to urban regeneration taken by 
many of the Urban Development Corporations set up in that times (Roberts, Sykes 2000, p. 94). 
Also, in the 1980s, cultural policies were profitably used by cities with different economic 
functions in the European urban hierarchy in order to improve their external and internal images. 
Prestigious cultural projects acted as symbols of rebirth, renewed confidence and dynamism. It 
was observed in declining cities like Glasgow, Sheffield and Bilbao, which were dependent on 
obsolete economic sectors and struggling to find for themselves new economic niches and 
functions. They acted as symbols of newly acquired elegance, sophistication and 
cosmopolitanism in wealthier cities like Frankfurt, anxious to fill the gap between their high 
economic status and their often relatively low cultural standing. Cultural policies were used as 
symbols of modernity and innovations in cities4 that wished to develop sectors of the economy 
                                               
3 For example: Mackintosh`s Glasgow, Gaudi`s Barcelona, Hockney`s Bradford, Guggenheim Bilbao (Evans 2003, 
p. 421). 
4 Montpellier, Nimes, Grenoble, Rennes, Hamburg, Cologne, Barcelona and Bologna (Bianchini, Parkinson, 1993, 
pp. 15-16). 
19 
 
such as fashion, crafts and design-based manufacturing and high-tech industry. They depended 
their success on cultural inputs (Bianchini, Parkinson 1993, pp. 15-16). One of the major factors 
stimulating cities to adopt branding strategies is an increasing competition between cities in a 
crowded field of images (Evans 2003; Meurs, Verheijen 2003 as cited in Richards, Wilson 2004, 
p. 1932). The aim is to transform fixed cultural capital into competitive advantage through the 
staging of cultural events or the construction of cultural landmarks. According to Hannigan 
(2003), a successful brand should be instantly recognizable, so it could provide a point of 
identification for consumers in a crowded market-place (Richards, Wilson 2004, p. 1932). 
Major events have become a particular valuable form of cultural currency, particularly in 
terms of their image effects. Some major cultural events have arguably become “brands”, for 
instance, the Edinburgh Festival, the Cannes Film Festival or the Notting Hill Carnival 
(Richards, Wilson 2004, p. 1933). The European Cultural Capital (ECC) event is another 
powerful brand, which is now extending to other continents as well. The use of culture as a 
conduit for the branding of the “European Project” has added fuel to the city competition, and at 
the same time celebrating an official version of the European urban renaissance (Garcia 2004, p. 
318). The brand in this case is manifested by the EU logo and packed as the European culture 
city-break and contemporary Grand Tour. The European City of Culture competition was 
conceived at a time when the city was again perceived as a place of culture, style and artistic 
excellence and when industrial production had declined both economically and symbolically 
(Evans 2003, pp. 425-426). The bidding process for the European Capital City, EXPO and other 
major event competitions is driven by geopolitics, commercial sponsorship and the high risk 
associated with aspiring culture cities which lack the scale, image and infrastructure necessary to 
achieve success (Evans 2003, p. 427). 
 It is necessary to underline, that original aims of a “brand” European Capital of Culture 
were purely cultural, being concerned with achieving cultural expression, celebrating cultural 
diversity and simultaneously promoting unity among Europeans (Richards, Wilson 2004, p. 1936 
as cited in Quinn 2005, p. 13). 
 
1.4. Cultural Economy of the Cities 
 
In the last decade, there were a lot of discussions of what would drive urban economies 
up. It was suggested that instead of the financial sector, new sectors like arts, culture and 
entertainment, educational and health services and tourism will come in front to force the 
economic growth. It has been argued that high technology will fuse with the creative sectors and 
will create new industries such as multimedia, new combinations of education and entertainment, 
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etc. (Hall 2001 as cited in Goksin, Muderrisoglu 2005). The new economy has changed the 
factors of attraction in cities, so that the cities had to find new ways to attract residents, workers 
and businesses. Obviously, this new economy needs a new infrastructure and cities should 
provide necessary digital infrastructure and upgrade existing ones. Urban regeneration is playing 
an important role in the restructuring period of cities to prepare for the new economy. As we see, 
from all written above, culture has become a business of cities, the significance of this “cultural 
economy” measured in terms of employment, expenditure, wages, and economic multipliers. It is 
a fact, that the cultural industries are one of the fastest growing industrial sectors in the world. 
Places themselves have become sources of inspiration in the creative process (Molotch 2002; 
Rantisi 2004 as cited in Goksin, Muderrisoglu 2005). The more intensive the level of 
development, the more that process is dependent on the financial and investment markets for its 
capital requirements (Berry, McGred, Deddis 1993, p. 2). Cities like Sheffield, Cardiff, Glasgow, 
Liverpool, Bristol, Birmingham, Manchester, Newcastle, Hull, Edinburgh and finally 
Nottingham all established cultural industries strategies and used them as the rationale to develop 
initiatives such as Sheffield’s Cultural Industries Quarter, Birmingham’s Media Zone, Cardiff’s 
Chapter Arts complex. These studies proved that cultural industries were a dynamic, growing 
sector of the new economy and the approach that was used meant taking an economic view of 
cultural activities and interpreting certain areas of culture as industries. Though, in order to 
tackle their potential it was necessary to adopt the wider definition of culture and the resources it 
represented. The differentiation between high arts and low arts (populist and elite arts) was seen 
as unhelpful, because of strict boundaries between existing commercial, amateur and subsidized 
arts. It is known that the creative industries being the fastest growing sector in the world 
economy after financial services, IT and tourism, signal us that we are describing a sector of 
substantial scope, scale, size and incredible importance (Landry, Greene, Matarasso, Bianchini 
1996, pp. 29-30). 
“The term “cultural industry” was first coined by Max Horkheimer and Theodor Adorno 
of the Frankfurt School in 1947 as a despairing indictment of the commodification inherent in 
mass culture” (Throsby 2001, p. 11). Back in 1980s, advances in information and 
communication technologies, as well as a re-regulation of international markets and finance, 
meant that production and distribution were now operating at a more global level. This “new 
economy” was seen to be about innovation, creativity, flexibility, reflexivity, responsiveness –
qualities like that were exemplified in the cultural industries. They began to be seen not as a 
quaint artisanal survival in a world of modern mass production but as cutting edge examples of 
precisely what this new economy demanded (Boniface 1995, p. 6). By the notion “creative 
industries” we mean economic and cultural sectors that deliver goods and services that result 
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from individual or collective creativity, talent or skill, to consumers and businesses. The creative 
industries5 play an important role not only in urban regeneration, but also in the construction of 
life styles and the identities of individuals and groups of citizens within society (The URBACT 
network 2006, p. 3). 
In this new business environment that has evolved as a result of these developments, 
creativity is seen as a key resource through which firms can maintain a competitive edge. This in 
turn throws the spotlight in the creative industries, which are increasingly being promoted as 
primary sources of creative ideas to sustain the expansion of the new economy. The 
revolutionary growth of the new economy has profoundly affected the arts (Ginsburgh, Throsby 
2006, pp. 16-17), the value of which is determined in the interplay between demand and supply 
the marketplace (Klamer 1996, p. 14).  
Without any doubt, during the history cities have always played a privileged role as 
centers of cultural and economic activity. From the very beginning, cities had a capacity both to 
generate culture in the form of art, ideas, styles and attitudes, and to induce high levels of 
economic innovation and growth, though not always or necessarily simultaneously. In the 
beginning of the twenty-first century, occurred a very marked convergence between the spheres 
of cultural and economic development (Scott 2000, p. 323). The concept of a cultural economy 
refers to a diverse collection of sectors of different kinds of technologies, transactional 
arrangements, employment profiles, products and so on. As a result it is incoherent in some 
aspects (Scott 2000, p. 333). In economics it is conventional to judge the growth rates of 
industries by comparing them with the growth rate of the economy as a whole, because if the arts 
sector is growing faster than the economy, it is a sign that the arts are becoming more important 
to people as time passes (Heilbrun, Gray 2001, p. 12).  
The influence of the creative class on the development of the city is known from studies 
of 1920 by Robert Park, when sociologists have observed the link between successful cities and 
the prevalence of bohemian culture (Park et al., 1925 as cited in Florida 2005, p. 13). “The 
places that provide a broad creative environment are actually the ones that flourish in the 
Creative Age.” (Florida 2005, p. 13). The latest wave of place promotion use high culture 
facilities to differentiate one city from another. So, the cities are trying to promote what is not 
possible to replicate (Pratt 2008, pp. 12-13). 
It is important to mention a traditional way of attracting tourism, in which many cities in 
order to generate a large-scale tourist flows have used festivals as part of their city marketing 
strategies. The use of the term “festival tourism” keeps increasing among tourism researchers, 
                                               
5 Creative industries include: arts, crafts and cultural heritage; architecture, design, fashion, etc; media and 
entertainment industries; creative business-to-business services (The URBACT network 2006, p. 3). 
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the vast majority of whom conceive of the festival primarily in terms of its economic potential. A 
number of studies capture the growing reality of city managers dealing with festivals as 
economic catalysts. Another task is to report gains in terms of numbers of visitors attracted, 
revenue generated, extension to the tourist season and columns of media inches generated. 
Moreover, some researchers acknowledge that several of the festivals currently functioning as 
key city marketing strategies initially evolved from a more rooted connection with place, 
community, tradition and art (Quinn 2005, pp. 15-16).  
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Chapter 2 
THE IMPACT OF URBAN REGENERATION PROСESS 
ON CULTURAL LIFE OF ISTANBUL 
 
2.1. Culture-led Urban Regeneration in Istanbul 
 
To start with, it is important to mention that in the last four decades the economy, state, 
class structure and external relations in Turkey have been fundamentally transformed (Aydın 
2005). The year 1980 was the beginning of a new era for Turkey. The inward-oriented 
development policies of the former period were replaced with neo-liberal ones, which led to the 
greater opening of Turkey`s economy to world capital flows. New core-like cultural 
consumption patterns were adapted by the Istanbulites in this liberal political economic climate 
of the 1980`s, in which western values and consumables flowed freely. Indicators of these new 
lifestyles in the city were the arrival and proliferation of boutiques of world brands, shopping 
centres, new construction along the Bosphorus that resulted in the renovation of the existing 
stock (Atkinson, Bridge 2005, pp. 125-126). This rapidly growing range of global activities and 
flows explains why architecture, urban design and urban planning have all become so important 
and visible in the last decades (Sennet 2009, p. 2). Consequently, 1980`s were all about 
developing ideas on urban regeneration and stimulation of private investment and creating 
commercial confidence for managing efficient redevelopment schemes (Yalçıntaş). 
Istanbul, a capital city of three empires (Sudjic 2009, p. 3), again regained its prominence 
as the centre of industry and trade. It went through the processes of urban renewal and building 
of edge city centres earlier than others (Sarkis 2009, p. 3). By the standards of neo-liberal 
globalisation, the city is a success story. It is not only a business platform for the transnational 
corporate elite but also a field for the cosmopolitan consumers of global lifestyles (Keyder 2009, 
p. 1). By expanding and deepening of financial flows in the real estate and service industries, 
new mechanisms for the global integration are making entries into the life of the city, in the same 
time by that forcing change in urban spaces and on public culture. Today as more and more land 
is pulled into the market sphere, every part of the city is exposed to radical urban change. Urban 
globalisation in this case is not driven only by real estate, but it is also a cultural project. The 
city’s public space became a business offer formed in terms of consumption and recreation 
(Aksoy 2009, pp. 1-2). The basic requirement of globalization process for cities is to be 
marketable in the international field as culture centers and places of entertainment, developing at 
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the same time local culture. As for regeneration, it should enable cities to regain its historical 
identity (Keleş 2003). 
From early 1980`s on, Istanbul was attributed a significant importance to integrate 
Turkey’s economy and capital with global economy by being transformed from an industrial 
center into an international business, service and tourism center, a magnet for international 
investments, state and state agencies. Having an aim to revitalize an image of touristic and 
cultural city and at the same time recapitalize on the historical cores of the city, several big and 
small scale urban renewal projects were launched at the historical sites of Istanbul. Either active 
public interventions or private sector led undertakings promoted by the state aiming at the 
cultural and touristic revitalizations, historical preservation programs and tourism led 
revitalization initiatives were widely implemented (Gürler 2003 as cited in Sakizlioglu 2007). 
The movement of historic preservation achieved immense powers in the 1980`s, leading to its 
being listed as a World Heritage site by UNESCO in 1985 (Sarkis 2009, p. 3). 
For centuries, Istanbul has been one of the most cosmopolitan centers lying in the 
intersection point of two continents of Europe and Asia. Geographically, the city is divided into 
three separate areas: Anatolian side is one part, while the European side that is divided into two 
by Golden Horn which separates the old city of Stambul and Pera (Fig. 1) (Ilkucan 2004). 
Topography is the strongest factor differentiating Istanbul from other global megacities: steep 
hills, valleys, and the sinuous curves of the Bosporus shape the city’s urban pattern (Kanipak 
2009, p. 1). The city kept growing in surface and population, as it is an attraction of new 
migration waves (Sakizlioglu 2007).  
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Fig.1: Anatolian side and European side of Istanbul. 
 
Fig. 2: View of contemporary Istanbul. 
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The city has been successful in attracting a growing number of tourists by showcasing its 
unique cultural heritage (Keyder 2009, p. 1). To reach that, national regulations for protecting 
natural and historical assets, culture-led revitalization interventions in the historical cores and 
initiatives to revitalize the inner city centers played a crucial role in the formation of the setting 
for gentrification (Sakizlioglu 2007). The process of gentrification in Beyoğlu and the historic 
peninsula, as well as the re-building of the waterfront around the Golden Horn have created new 
spaces of leisure and culture (Keyder 2009, p. 1). Ongoing series of art exhibitions, festivals of 
film, theatre, jazz, and classical music, on a scale that rivals that of any large European city, have 
been initiated by non-profit private foundations (Aksoy 2009, p. 5). For today, Istanbul (Fig. 2) 
accomplished a good level of entire urban area look, the city’s image and marketing potential for 
a global demand for investment, culture, or leisure (Keyder 2009, p. 1).  
Therefore, Istanbul, a city with a collection of historical residential buildings senses 
gentrification since approximately 30 years (Coskun and Yalcin 2007). How everything started, 
how strong the influence of the artistic world was on the process of gentrification in Istanbul and 
in what form the process evolved today, I will try to examine in the following subchapters on 
examples of the brightest gentrified areas in the city.  
 
2.1.1. Gentrification of Kuzguncuk  
 
First wave of gentrification in Istanbul is observed around the coasts of the Bosphorus in 
the inner-city neighbourhoods of Kuzguncuk, Arnavutköy and Ortaköy. It was the standard 
middle-class habitat of flats, and the invaluable coastline nearby that had appealed to the first-
wave gentrifiers in the early 1980`s (Atkinson, Bridge 2005, p. 127). 
The old settlement of Kuzguncuk that dates to the 15th century is located on the 
Anatolian side of İstanbul along the coast of the Bosphorus. The gentrification process in 
Kuzguncuk started with the dedicated initiative of Cengiz Bektaş and flourished under his 
influence because of his reputation as a well-known turkish architect. His fame rests not only on 
his architectural achievements but also on his writings and talks on culture and conservation, and 
on his quest for a synthesis of the cultural past of the society with contemporary cultural traits in 
the preservation of the environment. The transformation in Kuzguncuk started at the end of the 
1970’s when he moved in the neighborhood. He was followed by his fellow architect and artist 
friends who chose Kuzguncuk as their new place of residence. At present, many artists, 
architects , and writers are still living in Kuzguncuk. 
In the first ten years, the 1980’s, these pioneers were very successful in reviving the 
community activities that had been dominant until the 1960’s. The area started to regain its 
27 
 
emphasis on close relationships and its neighborhood spirit. As the area became popular, the 
demand from outsiders grew, leading to a sharp rise in prices. After renovating the house he 
bought in Kuzguncuk, the initiator designed a project to repair and upgrade the communal areas 
and facilities in Kuzguncuk. In order to implement his project, he applied for financial support 
from banks. This project included the restoration of the  historic buildings, the upgrading of 
existing communal areas, and the creation of new facilities to be shared by local residents. 
Although he did not obtain any financial support from the banks, he moved ahead with the 
project. He was able to mobilize the community, increasing the number of cultural events, like 
plays, workshops for children, and summer schools for children (Coskun, Yalcin 2007). 
All these were intended to improve the social and cultural interaction among the residents 
and to improve the environmental  quality of the neighborhood at the same time. Each resident 
took part in the process in his or her own way. The communal mobilization and its impact on the 
physical environment drew the attention of the rest of the city. On a television programme it was 
presented as a successful conservation that could be achieved not by governmental intervention 
but by the initiative of local people (Coskun, Yalcin 2007), it “became a model for the 
conservation of a valuable social and physical environment through modern democratic 
processes like participation, integration of local initiative, transparency, mediation, and 
cooperation.” (Mills 2010, p. 77). Most of the restoration processes were made on Bereket street, 
where one can see already beatifully renovated buildings reminding about the history of 
neighborhood and also the ones that are currently on sale waiting to be revived (Fig. 3). 
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Fig. 3: Observing neighborhood gentrification on Bereket street, Kuzguncuk. 
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Moving to Kuzguncuk for a lifestyle choice differs. The original aims of Cengiz Bektaș 
were in restoring community by restoring neighborhood environments. Through time 
Kuzguncuk`s gentrification landscape began to symbolize an image. Already in the mid-1990`s, 
Kuzguncuk`s neighborhood of set-apart houses was the defining factor to a lot of people to move 
to the neighborhood. With the popularity of the initial restoration efforts, more and more people 
moved to Kuzguncuk, so consequently the neighborhood`s property values increased. By 1999 
the number of gentrified houses in Kuzguncuk had increased to about fifty households. Through 
this transformation process, Kuzguncuk became a very popular area, estate market (Mills 2010, 
pp. 76-77). 
Therefore we can say that the difference between Kuzguncuk and other neighborhoods by 
the Bosphorus lies in the characteristics of the local residents. It is very much dependent on the 
lifestyles of the pioneers, most of whom are mostly artists. Due to the regulations restricting 
renovation for investment purposes, the pioneers are still in the area. It seems that the dominant 
driving force behind gentrification of the area is not the closure of the rent gap but the preference 
for a particular lifestyle. In fact, it is the only neighborhood with an art gallery on the Asian side. 
With the influx of intellectuals since the 1980’s, the neighborhood has changed both 
economically and socially. The presence of this group has increased the volume of restoration 
activity, and the rents have also risen parallel to this. Under the leadership of the incoming artist 
group, the local residents have upgraded the environment, in the broadest sense of the term 
(Coskun, Yalcin 2007). The lifestyle of the neighborhood is easily sensed if one decides to visit 
the area: peaceful atmosphere, clean streets, artistically decorated historical buildings what 
definitely gives a feeling of the place where past and present met. 
 
2.1.2. Transformation of Ortaköy and  Arnavutköy 
 
From the beginning of the 1980’s, in the communities of Arnavutköy and Ortaköy the 
gentrification process started to spread. These neighborhoods were originally occupied by 
middle-class minorities and by row single-family houses having historical values, cafés, bars, 
restaurants and other entertainment. All these opportunities were provided to meet the needs of 
the youth, tourists and middle-class segments of the society. These places were already 
accessible in those times due to the first bridge over the Bosphorus and its belt-ways that were 
constructed in 1970`s. The neighborhoods were provided with higher environmental amenities 
such as green areas and open spaces like parks and walking paths (Keleş 2003). 
Ortaköy is a small district on European side of Istanbul. It is also a former Bosphorus 
settlement that has lived one of the early gentrifications in the city. The settlement has a very 
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efficient location, so it is easily connected to the centres by sea transportation. There is a square 
(Fig. 4) of a great value that is formed around the mosque and the tiny ferry port typical for such 
neighbourhoods on Bosphorus. It was declared as a historical place which has to be protected by 
the legal authorities in 1970. This can be considered as the first sign of a new understanding for 
the historical buildings in the area (Coskun, Yalcin 2007, p. 6). 
 
Fig. 4: Ortaköy square. 
Therefore, later in 1989 the local authorities started a revitialization act. The Ortaköy 
square and the narrow streets that are leading to this place were re-functioned as cafes, 
restaurants, art and antic artifacts shops and facilities like art workshops (Fig. 5).  
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Fig. 5: Streets of Ortaköy. 
 
This transformation definately has brought a new, contemporary image and value to this small 
old Bosphorus village. As for the 19th century apartment buildings around the square with a 
beautiful sea view, they were bought by a community with higher income, therefore were 
restored one by one. Other buildings around the square have started to be occupied by artists and 
intellectuals (Isozen 1992 as cited in Coskun, Yalcin 2007, p. 6). 
The location of Ortaköy has always enabled the residents of the city to reach to 
Bosphorus settlements easily. Its one of the most convenient protected and largest squares in the 
whole city, Ortaköy square, has always given a value to the district. Consequently, Ortaköy has 
become a popular area not only in the city, but in the whole country. So the traffic flowing to the 
area started to cause new problems for the settlement and other Bosphorus districts located after 
Ortaköy. The insufficient parking possibilities and constant noise who were visiting the 
entertainment places made the gentrifiers of the neighborhood who started a new life in their 
restored properties, being not very happy with the new change that happened to Ortaköy. Soon 
some of them have decided to leave their houses. Thus, today some of the residential areas of 
Ortaköy are deserted many of them are converted into restaurants, clubs or boutique hotels 
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waiting to be reused (Coskun, Yalcin 2007, p. 7). Despite of it, the area did not lose its flavour, 
Ortaköy square is full of people having a walk, going to the coffee-shops and restraunts of the 
area and of course enjoying the beautiful view of the Bosphorus. 
Going further along the European coast of Bosphorus, one can find himself in the area of 
Arnavutköy that is also an old Bosphorus settlement (Fig. 6), characterized by the civil 
architecture dated from 19th century, this is a dense texture consisting of two or three storey 
timber houses used to belong to the middle-class Ottoman-Greeks merchandisers. The majority 
of this settlement consisted of different ethnic groups that used to live together (Coskun, Yalcin 
2007, p. 5). 
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Fig. 6: View of Arnavutköy from Bosphorus. 
 
After 1950`s the political atmosphere dominant in the area was very influential and 
consequently, the structure of the society based on understanding and ethnic plurality of the 
settlement changed, so that many Greek by origin Turkish citizens were forced to leave the 
country after 1955’s. Starting with 1974 more of them abandoned their homes due to the 
conflicts between Greece and Turkey after the Cyprus operation. When Greeks of Arnavutköy 
left their places, a new immigration wave from small Anatolian cities, especially from Black Sea 
region to Istanbul had begun. The deserted houses began to be occupied by these immigrants 
(Coskun, Yalcin 2007, p. 5). In this way Arnavutköy experienced the illegal housing boom in a 
different form than the rest of Istanbul. When most of the neighborhood was left standing in its 
old and rather poor form, Arnavutköy acquired a reputation as a poor neighborhood where rents 
were low and where new immigrants who were looking for work could find cheap 
accommodation. Therefore, in the times of reinforced concrete and brick construction that 
characterized Istanbul during the 1960`s and 1970`s, the physical look of Arnavutköy remained 
almost unscathed (Keyder 1999, p. 181). 
Thus, Arnavutköy remained a residential area. The transformation of the neighborhood 
was more gradual after the 1980`s as the impact of global flows was transmitted through 
assumption of new cultural strategies by newly forming middle-class groups in the area (Keyder 
1999, p. 185). So step by step a series of forceful bureaucratic applications with conservation 
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purposes were implemented solving the problem of ownership. As a result, the houses started to 
be restored one after another. This period of transformation served the new middle class to take 
hold of the residential area and create a new image for it. Therefore, the gentrification process of 
Arnavutköy is generally framed by a young middle class involved in finance, advertising or 
education who searched for “a residential area reflecting their choices shaped around a longing 
of a multi-cultural past.” (Coskun, Yalcin 2007, p. 6). The image of a nice safe area with a range 
of cafes and restaurants near the Bosphorus was definitely reached by its citizens and 
government. The renovation works still can be witnessed on the streets of Arnavutköy, the 
atmosphere in the area speaks by itself about the social level and people`s lifestyle of the 
neighborhood. 
 
 
2.1.3. Beyoğlu municipality. Rehabilitation projects 
 
The first examples of western city planning implementation which were conformed to the 
Administrative Reforms started in Beyoğlu, a district located on the European side of Istanbul 
and separated from the old city6 by the Golden Horn (Fig. 7). Galata, Tophane, Cihangir, 
Şişhane, Tepebaşı, Tarlabaşı, Dolapdere and Kasımpaşa are connected to the old city center 
across the Golden Horn through the Galata Bridge and Unkapanı Bridge (Beyoğlu Municipality). 
 
 
                                               
6 historic peninsula of Constantinople. 
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Fig. 7: A map of Beyoğlu district. 
During the 19th century it was home to many European traders, and housed many 
embassies, especially along the Grande Rue de Péra7. Beyoğlu was the starting point of urban 
modernisation. The modernisation reforms started on the 28th of December 1857 with the 
regulations of Beyoğlu referred as the “6th District”. The reason for it was the comparison with 
the well organized and prosperous "Sixième arrondissement" district located in Paris. As soon as 
the 6th District was built, aims of which were to organize and develop the commerce and to 
bring to the district the European urban services, Mehmet Kamil, a head of the so-called “6th 
office”, took the decision immediately to implement the necessary services regulations such as 
cleaning of streets, construction of sewers, water ways and some other necessary services. 
Beyoğlu was one of the first parts of Istanbul to have telephone lines, electricity, trams, 
municipal government and even an underground railway. The theatre, cinema, patisserie and café 
culture that still remains strong in Beyoğlu dates from this late Ottoman period (Beyoğlu 
Municipality). 
 In 1980`s, a massive project was undertaken to rehabilitate the district, mayor Dalan 
initiated an urban restructuring project in Istanbul to turn the city to a spectacle of consumption 
and Beyoğlu played a major role in this restructuring process. According to it, Istiklal Street was 
to be closed to vehicles, and opened as a pedestrian walkway. In order to handle the vehicle 
traffic, a new road was to be constructed in Tarlabaşı, and street is also named after that area, 
demolishing many historical buildings which were built in late 1800`s and early 1900`s. Dalan 
condemned any opposition against demolishment of buildings and constructing the road as an 
opposition to Istanbul’s development. Therefore, as a result of the Beyoğlu project, the main 
street of the area, Istiklal Street, is now only opened for pedestrian traffic, and consequently 
became the cultural and entertainment center of the city. As in time cultural and leisure facilities 
concentrated in old center, it helped the gentrification processes in three Beyoğlu neighborhoods 
of Galata, Asmalımescit and Cihangir (Sakizlioglu 2007).   
Moreover, in the course of time the re-imagination of Beyoğlu has been reinforced at the 
national level with government policy and vision to support and initiate tourism and culture-led 
urban development in Beyoğlu, to revitalize the old image of the district as a cosmopolitan, 
multicultural urban center. The integral parts of revitalization activities were landmark projects 
like Galataport prestige project, themed urban renewal projects, for instance French Street as a 
“Miniature Paris” in Beyoğlu, and also upgrading in the public transportation system. 
Additionally, the aspects of revitalization process as opening space and creating the 
                                               
7 today İstiklâl Avenue. Pera is a greek word meaning Beyond 
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infrastructure for symbolic economy8 were among the priorities, what opened the way for further 
commercialization of the district as big commercial stores, brand mark cafes’, fancy patisseries 
and shopping centers proliferated especially on Istikal Road. Also arts-led revitalization projects 
and the construction of new shopping mall, art galleries of commercial banks have been 
actualized by the private actors and big firms (Sakizlioglu 2007). 
Beyoğlu Municipality today keeps being very active constantly creating new revitalizing 
projects for the neighborhood and also supporting the district with a number of cultural and 
social activities not only local but international as well. About all the projects taken into action 
Beyoğlu Municipality informs its citizens by a regular edition of its newspaper. 
Undoubtedly, Beyoğlu is the cultural center of Istanbul with its’ rich cultural heritage, 
creative industries, historical and cultural diversity. It can be called an open air museum due to 
its’ historical monuments. The main street of Beyoğlu, İstiklâl Caddesi, from Taksim Square, a 
pedestrian street where shops, cafés, patisseries, restaurants, pubs, wine houses and clubs, as well 
as bookshops, theatres9, cinemas, cultural and art centers10 and galleries are located (Fig. 8). One 
can conclude that Beyoğlu is definately the most active art11, entertainment and night life centre 
of Istanbul (Beyoğlu Municipality). 
 
 
                                               
8 e.g. Talimhane Rehabilitation Project, Istanbul Modern Art Gallery, and Miniaturk open museum (Sakizlioglu 
2007). 
9 Fitaş, Alkazar, Sinepop, Atlas, Dostlar, A.K.M., Muammer Karaca, Ortaoyuncular. 
10 Tarık ZafeTunaya Kültür Merkezi, Yapı Kredi Kültür Merkezi. 
11 Istanbul Modern Museum, Pera Museum, Koç Museum, Doğançay Museum, TURVAK, SALT, Arter etc. 
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Fig. 8: Istikal Street. 
2.1.3.1. Case study: Galata  
 
Galata is the area located on the western part of the Golden Horn, opposite to the 
historical peninsula of Istanbul. Galata bridge is well-known for connecting the two shores of the 
Golden Horn, in particular, old Istanbul, Eminönü District, which is the focal point of Istanbul’s 
colorful daily life, to the new one − Karaköy, which is popular because of commercial and 
banking facilities (Fig. 9). Galata area is considered to be the center of Beyoğlu, and also the hub 
of the modern town (Kubat, Eyüboğlu, Ertekin, Özer 2004, p. 5). 
In the past, at the time of the conquest of Constantinople, Galata was a Genoese colony 
and an important center of overseas trade in the Eastern Mediterranean. During the Ottoman 
period, Galata and its extension Pera had been quarters in which the Europeans and Levantines 
constitute the majority of the population. Levantines were mostly Italian and French, who had 
come to Istanbul and sometimes resided in the city for generations. They were usually married to 
other foreigners or members of local minority communities. From these marriages a new type of 
Westerners was born. Their distinctive lifestyles and tastes found reflection in their architecture, 
 
 
Figure 9: Location of Galata within the District of Beyoğlu. 
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and with the physical environment they created, Galata and Pera districts had become a 
European city. Consequently, the Levantines, Greek, Armenian, and Jew minorities formed the 
first bourgeois population of the town, and recreated all the features of the European lifestyle of 
the era. Galata had become one of the most important trade centers in Mediterranean. However, 
after the French revolution in the 18th century, this situation had changed, and the harbor lost its 
significance and the Pera district had become a residential area, with frontiers expanding first to 
Taksim, than Pangaltı, Kurtuluş and Nişantaşı, while transforming into a center of European 
lifestyle and entertainment. In the nineteenth century, the maritime businesses and activities 
related to shipping or businesses were concentrated near the harbor of Galata (Ilkucan 2004). 
The dramatic change was witnessed by the area in the second half of the 20th century when it 
has lost its original population, the majority of who were non-Muslim minorities. From the mid-
1950`s the existing housing stock has become a shelter for migrants from the rural parts of 
Turkey (İslam, Enlil). Generally, the area is now characterized by a high building density (Fig. 
10). 
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Fig. 10: The high level of building density in the Galata Tower area. 
 
Gentrification process of the area began in the late 1980’s. The pioneers quickly got 
organized and formed an organization to beautify their environment. By organizing festivals and 
other cultural activities, they tried to attract the people to the area. Until the mid 1990’s, together 
with the art sector members, a few other professionals moved to the area for residential purposes, 
but the real influx of gentrifiers occurred only after 1995. According to a survey carried out 
recently (2002), only 17.3 percent of the gentrifiers moved to the area before 1995 while most 
moved in during the last years (60.8 percent). Forming 42 percent of the gentrifiers respectively, 
architects and journalists were the key actors in the process probably because they were more 
aware of the neighborhood’s historic value. On the other hand, people holding managerial 
positions were still away from the area, one indicator showing that the process was still 
proceeding at the initial level after almost 15 years since the first signs of gentrification were 
seen (Coskun, Yalcin 2007). 
Gentrifiers in Galata were mostly singles or childless couples that were either postponing 
child bearing or having adult children that had left the family. Another variable, a very 
significant indicator that sharply distinguihes gentrifiers from other groups in the society, was 
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the high rates of unmarried couples living together, a marginal attitude in a Muslim society. In 
Galata 22 percent of the households and 31 percent of the couples were cohabiting. In this 
neigborhood (Fig. 11), gentrifiers have European bias in their lifestyles. They are less tied to 
religious customs and are not conforming to the cultural common rules. And perhaps the most 
important, the changing roles and values of women are very significant among the gentrifiers. 
 
 
Fig. 11: The neighborhood of Galata. 
 
Galata, despite its central location in the city, experienced gentrification about ten years 
later than Kuzguncuk. This shows the paramountcy of other factors over centrality on initiating 
the process. By 2002, gentrification still has affected only a small part of the district leaving 
many buildings untouched. In Galata, there were many manufacturers using the ground floors of 
the buildings as workshops. The major advantages of the gentrification experienced in Galata is 
that the buildings had access to maintenance and repair opportunities, the physical appearance of 
the quarter has changed, real estate prices increased substantially, commercial transactions of the 
small businessmen increased and the public authorities realized that they have to intervene in the 
economic, social and physical problems of the neighborhood. However, the area subject to 
regeneration was only a relatively small part of the quarter. And the increased land values and 
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prices constituted at the same time a serious obstacle before the success of the gentrification 
(Coskun, Yalcin 2007). 
One way or another, the area had a great potential and became one of the most 
fashionable neighborhoods in the city. With the purpose of taking advantage of the rent gap 
investors began to buy up property in order to renovate and sell it for higher prices. Inevitably, 
Galata keeps increasingly growing attention for investment by foreigners due to the attractive 
historic building stock the district has and its central location at the cultural heart of the city. 
Another important fact is that there is a great involvement of local authorities in the process of 
urban regeneration in the area (Islam, Enlil). The local municipality is constantly implementing 
different projects focused on culture and society.  There are numerous coffee-shops, restaurants, 
bars, art centres and galleries in the area (Fig. 12). 
 
 
Fig. 12: Coffee shops, restaurants, bars of the regenerated area of Galata. 
 
Walking on the renovated streets of Galata, one can see posters of the Beyoğlu Municipality that 
the renovations of the area were a part of preparation of Istanbul to the European Capital of 
Culture 2010 (Fig. 13).   
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Fig. 13: A poster of Beyoğlu Municipality as for renovation activities. 
 
Undoubtedly, all streets of the area lead to the Galata Square that is a meeting point for 
the local people in the busy city life of Istanbul. One can enjoy the view of the Galata by sitting 
on the benches that provide a nice possibility for resting and waiting (Fig. 14) (Lenferink, 
Lingbeek, van Loon 2006).  
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Fig. 14: Galata Tower and Square. 
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The gentrified area is always full of people, especially there is a unique atmosphere dominating 
in the evening, when local companies and visitors of the city are gathering on the square. At this 
time you can witness local bands coming to the square playing music, singing or dancing. The 
area is definitely a spot of entertainment and cultural exchange. 
 
2.1.3.2. Case study: Cihangir 
 
Guided by our conceptualization of gentrification as a reflection of a wider consumption 
strategy of creating distinction from various other social collectivities, we explore the 
relationship between consumption and gentrification through a study of a recently gentrified 
neighborhood in Istanbul, Turkey. Gentrification is a relatively new phenomenon in Turkey and 
is observed uniquely in a district called Cihangir, which is located in what is historically known 
as the Pera district of Istanbul (Fig. 15) (Ilkucan, Sandıkcı 2005).  
Cihangir is a dense residential neighborhood where the settlement dates back to the 17th 
century. During the Ottoman period, the area was inhabited mostly by non- Muslim members of 
the empire and foreigners who dealt with trade. After the establishment of the Turkish Republic, 
the district went through an intense Turkification process and lost much of its cosmopolitan 
nature. Once an upscale residential area, Cihangir gradually lost its flair, and beginning in the 
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Fig. 15: A map of Cihangir neighbourhood. 
 
1960`s became a target of internal migration. The area was increasingly populated by rural 
immigrants from Eastern Turkey, and became associated with poverty, crime and prostitution 
(Ilkucan, Sandıkcı 2005). During 1970`s, with the decline of Beyoğlu, surrounding districts of 
Cihangir, Tarlabaşı, and Dolapdere turned into places for small-scale manufacturing businesses 
and the residences for employed people in this sector and the entertainment one in Beyoğlu. 
Until late 1980`s Cihangir, in particular, Sıraselviler Street, was famous for the underground 
prostitution businesses. Internal migration continued to affect Cihangir in this decade (Ilkucan 
2004). 
The fate of the neighborhood, however, began to change in the 1990`s, during which the 
municipality of Istanbul executed a project to rehabilitate the greater area of Pera. Since the 
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beginning of the 1990`s, both the physical and social composition of Cihangir changed 
drastically (Ilkucan and Sandıkcı 2005). In 1993, transvestite population that resided in northern 
Cihangir, especially Pürtelaş and Başkurt streets, was driven towards the periphery of the 
neighborhood (Selek 2001 as cited in Ilkucan 2004). The new municipal government of 1994 
supported the residents who were against the presence of the transvestite community in Cihangir. 
The last ones were accused of engaging in prostitution and their visitors were condemned for 
creating danger in the social environment of the neighborhood. Consequently, the transvestite 
population in the neighborhood was driven out and the last barrier to the gentrification process 
that started in early 1990`s was destroyed (Ilkucan 2004). 
The district gradually turned into a popular inner-city neighborhood with increasing rents 
and renovated building and streets. Cihangir became popular among artists, academics, and 
writers in the 1990’s. Most of the renovation activities were undertaken by individuals. Initially, 
the gentrifying trend was hard to distinguish from the ordinary maintenance and renovation that 
was taking place there. The refurbishing activities became more organized in 1995, when the 
Cihangir Beautification Foundation was set up. Its members were mostly architects and 
professionals, but other residents of the neighborhood were also involved. This organization 
works for the rehabilitation and reconstruction of Cihangir. The regeneration initiative promotes 
community participation in efforts to improve the living environment. It attempted also to put an 
end to illegal construction activities in the area. This initiative was engaged in a struggle against 
the expansion of a hospital in the neighborhood. To realize this change, some historic buildings 
were demolished, even though it was not legal to do so. Therefore, the Cihangir Beautification 
Foundation brought a law suit against the managers of the hospital to stop further demolition. 
They have won other battles, too: the illegal construction of an apartment house in the 
neighborhood was stopped.  
The activities of the Foundation, together with other community activities, define 
gentrification in Cihangir as a process involving different groups of renovators and investors as 
well as people under threat of displacement. Investors try to profit as much as possible from the 
rising property values in the area. An empty apartment house in one of the main streets of the 
neighborhood was bought by a firm with the intention of buying the apartment houses on both 
sides of the one they own. Investors who target such buildings know how to find loopholes in the 
Law to Protect Cultural and Natural Assets. Consequently, construction based on the profit 
motive leads to the loss of important buildings with historic value as well as to the loss of a sense 
of neighborhood identity (Coskun, Yalcin 2007). 
After the 1990’s, members of the various sub-cultures represented in the area were forced 
to move out. Among the people displaced, one group warranting mentioning were the 
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transvestites and transsexuals who had previosly moved into the neighborhood. Today, most of 
those people have left because of social pressure. In spite of the dilapidation in the neighborhood 
before the 1980’s and the negative effects of displacement, the renovating group is trying to 
revive the area’s old identity and historic value. Renovating architects, who have moved their 
office into the apartment house they bought in the neighborhood, have launched a project called 
“Integrating streets into the urban design and the life of the city starting Havyar Street” where 
their office is located. In this way, the street architecture project-which incidentally serves as a 
lecture venue for the Faculty of Architecture-turned a theoretical investigation into a practical 
workshop (Coskun and Yalcin 2007). 
The residents of the neighborhood considered this project as their own. The architects 
started by painting the outside of their building, paying for the work from the income of their 
own firm. At the end of June 2000, on the day of the opening ceremony, there were no cars 
parked and no garbage scattered on the street, there were no advertisements stuck to the walls, 
and the facades of the apartment houses were painted, at least up to the first story. The 
regenerator architects received help from the Beyoğlu Security Department, the Beyoğlu district 
municipality,  the Cihangir Beautification Foundation and he Historical Foundation. 
Gentrification in Cihangir is an individualistic process. Artists and architects have been 
the pioneers, though young professionals and investors are also interested in the area. This 
amorphous type of gentrification has arisen from the rent gaps that occurred through the 
transformation of the neighborhood. 
Individuals, middle and upper-middle class families, professionals, academics, and artists 
started to move to Cihangir. This area, which has a very advantageous location within the city, 
was opened up to redevelopment by small-scale entrepreneurs who sensed the incipient demand. 
They started to refurbish the housing stock as soon as the influx began, thereby reinforcing the 
area’s appeal. Not only had the stock been renewed, but modern apartment houses were built on 
a limited number of vacant lots in the area. As a result, both the population size and the housing 
density increased (Fig. 16) (Coskun and Yalcin 2007). The neighborhood society helped 
Cihangir to (re)-gain a positive reputation within the public not only for its physical 
characteristics but also its social composition. For those who value the entertainment and cultural 
amenities available in Beyoğlu, Cihangir has become the first preference of residence (Ilkucan 
2004). 
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Fig. 16: Renovated buildings of Cihangir. 
 
Being in the area, the quality and high class of people living in the neighborhood is one of the 
first things that one feels. Clean narrow streets, a park, street cafes, everything is accurate and on 
its place. Surprisingly the neighborhood is very quite, though an incredibly noisy Istikal Street is 
just next to it, for sure, this is one of the big advantages of the Cihangir. As it was already 
mentioned, mostly famous people and intellectuals live in the area. Also the museum of Orhan 
Kemal, known for his realist novels that tell the stories of the poor in Turkey, is located in the 
area. His early works depicted characters form the immigrant quarters of Adana Kemal described 
the social structure, worker employer relationships and the daily struggles of petty people from 
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industrialised Turkey. Orhan Kemal became one of the most skilful names of Turkish stories and 
novels, an outstanding person for all Turkish people (Fig. 17) (Orhan Kemal Museum). 
 
 
Fig. 17: The Orhan Kemal Museum. 
 
 
2.1.3.3. Asmalimescit 
 
Asmalimescit is a district of Beyoğlu that is located at the other side of the Istiklal 
Avenue facing Golden Horn from a higher position (Fig. 18). The lower part ends with Tunel 
Square and the upper part with a relatively small street called Asmalimescit Street. It is the next 
door neighbor of Galata and Pera12 that were always remembered with a western life style. The 
first municipality organisation of the Ottomans, the Sixth Office13, is also within the borders of 
Asmalimescit (Celik 1998 as cited in Coskun, Yalcin 2007, p. 9). The elements which represent 
the western look of Istanbul have played an important role in the formation of Asmalimescit. The 
area is well-known with its restaurants, cafes, nightclubs and taverns that are located side by side 
with masonry row houses and apartment buildings from 19th century built in a western style. In 
1970’s, a lot of building were face to face with abandonment and decay caused by the fact that 
                                               
12 old name for Beyoglu district. 
13 today it is the administrative office of Beyoğlu Municipality. 
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wealthy Europeans deserted the country in the beginning of the 20th century. Consequently, the 
buildings were illegally taken over by others (Ince 2003 as cited in Coskun, Yalcin 2007, p. 9). 
Today, with many 19th century masonry apartment buildings, the area is an attractive 
place. It is worth mentioning that its nearness to the sub-way called the “Tunnel” has also 
influenced the development of the area in a positive way. Nevertheless, these aspects could not 
stop the inevitable decline of Asmalimescit happening in 1980’s like other districts of Beyoğlu. 
In the times when the commerce stopped in the area and the rent prices went down, some artists 
and intellectuals who always liked the neighbourhood were interested in buying places in 
Asmalimescit to use as workshops. Consequently, those people who have a culture of eating out, 
going to clubs, art galleries and concert halls were followed by restaurants, cafes and small-sized 
art clubs which have especially became popular in the area after the year 2000 (Fig. 19) (Coskun, 
Yalcin 2007, pp. 9-10). Additionally, it has to be mentioned that in Asmalimescit, residential and 
commercial gentrification took place side by side (Atkinson, Bridge 2005, p. 129). 
 
  
Fig. 18: Maps of Asmalimescit and Istikal streets. 
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Fig. 19: Walking along Asmalimescit. 
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Asmalimescit was always characterized as a noisy street full of bars, restaurants, taverns, 
heaven for a night going out. This is exactly like it was in 2010 and like I evidenced it when 
Istanbul was proud to be named the European Capital of Culture. Obviously in one year 
something changed, because today one can not see such a lively atmosphere on the street in the 
daytime, where before lots of people were sitting outside having drinks and food. The causes for 
it are the missing tables and chairs in the area that is always was marketed as the city’s hip party 
district for over a decade. It appeared that the local municipality ordered the removal of every 
outdoor table, chair, beanbag or stool, leaving behind an angry and bewildered crowd of patrons 
and local business owners increasingly struggling to make a living. According to the Beyoğlu 
Municipality, over the first seven months of this year 1,066 formal complaints have been made 
by people about not being able to pass by on the street next to restaurants and bars, as well as 
868 formal complaints about garbage being left out on the street (Tables (not yet) turned). Due to 
the actions of the municipality the street obviously changed. Young Turkish people I had a 
chance to talk to complained that the so-called “table-operation” ruined the whole atmosphere of 
the area of Asmalımescit that was famous for its eating- and drinking-out culture. As for the 
municipality, it was said that they are working on a new master plan for Beyoğlu. So it did not 
last long to see the way the area will be changed again. There is only one hope for Asmalimescit 
Street to save its attractive image in the course of the upcoming transformations. 
 
2.1.3.4. French Street Area 
 
The Beyoğlu Municipality was the first one to allow private developers to turn an entire 
street in a run-down part of the old Pera district into a themed street, based on the French 
lifestyle (Aksoy 2009, p. 2). The area is close to Istiklal Street and Cihangir, the former elite 
neighborhood of mostly Greek minorities that was abandoned after the forced deportation of the 
Greeks in 1923 and was run down because of unresolved legal statuses and squatters. The place 
was the first one where the former residents of the gentrified Cihangir district went, forming a 
mix of artists, students, Gypsies and Kurdish migrants, all unable to afford the higher rents in 
Cihangir (Mills 2005, p. 450 as cited in Knieling, Othengrafen 2009, p. 229). One street was 
picked by the city administration in order to reclaim the “French” history of the district even 
though that district that never had a French history or tradition. Therefore, the street formerly 
known as “Algeria Street” was renamed after the complete renovation of the buildings into 
“French Street” in the area of Cezayir Street (Fig. 20). At this point the development process of 
the street turned out to be specific (Knieling, Othengrafen 2009, p. 229).  
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Fig. 20: The area of Cezayir Street. 
 
Despite the arguments that Turkey was not fulfilling the required standards of preserving 
and protecting the culture of minorities, the project was implemented into reality by the initiative 
of a private investor. Therefore French Street was originated without any governmental financial 
support and approved by the municipality as a major package (Knieling, Othengrafen 2009, p. 
229). Since 2005, French Street and its adjoining neighbourhoods have been declared a priority 
area for renewing the deprived urban fabric by revitalization, according to Law Bo. 5366 (Law 
no. 5366) (Knieling, Othengrafen 2009, p. 232). 
The street was completely renovated by a group lead by the architect Mehmet Taşdiken 
within the scope of a two-year project (Fransız Sokağı - French Street). Everything was styled to 
evoke an image of Montmarte, starting from street furniture, sculptures and wall paintings to the 
design of the restaurant interiors (Aksoy 2009, p. 2). The buildings in the street have not only 
been renovated and painted in pastels, Mills (2005, p. 451 as cited in Hoffmann 2007, pp. 65-66) 
states that according to nearby residents, several buildings have been destroyed and entirely 
rebuilt in order to fit in the area. Additionally, the sidewalks were improved and a special music 
system was established. As Taşdiken had close contacts with the Municipality of Paris, Istanbul 
had a privilege to have the street arranged by Parisian architects, moreover, 100-year-old coal-
gas street lamps from the Municipality of Paris were installed in the area. Mehmet Taşdiken 
explained the reason for transformation exactly in French style by the notion that the French 
have a very important legacy in Beyoğlu, as most of the establishments of Beyoğlu like the first 
cafés and first movie theaters, were established by the French in the 19th century. Also the 
buildings on the left of Cezayir Street bear the signature of French engineer-contractor Marius 
Michel, who lived in Istanbul between 1890 and 1910 and was famous for building the Karaköy 
and Eminönü docks. Generally, the street has an area of 9,000 square meters and a capacity of 
3000 people together with the open-air areas. The number of daily visitors amazes as it is around 
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6.500. Thanks to the heaters, the open areas of the street can be used even during cold days. All 
these mentioned aspects turned Fransız Sokağı into a live culture and entertainment center, with 
cafés, restaurants, street concerts and artists, and an art gallery (Fig. 22) (Fransız Sokağı - French 
Street). 
  
 
  
Fig. 21: The French Street. 
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Therefore, a single street in the former Greek neighborhood was transformed into 
grotesque entertainment street in art-deco colors. The street that once was a public space, 
transformed into commercial area managed by a business association dictating the outdoor 
music, the architectural features, and advertising (Aksoy 2009, p. 2). The street indeed gives a 
feeling of a presence in a cultural area transformed in a unique way, especially when after having 
passed the street you find yourself in a reality of Istanbulites life that is a far cry from what one 
sees in a gentrified area. This is the street of Babaocagi that is right next to the rich revived 
French street and leads to Bosphorus. The look of the street does not fit for a central area of 
Istanbul, it is a totally different level: the buildings are in bad conditions, people are very poor, 
there is no schick atmosphere, nothing like on the French street. Turkish people are supposing 
that this street, occupying such an important central area in Istanbul that leads to Bosphorus, is 
going to be soon gentrified. One of the first signs for it they consider to be the posters hung all 
over Beyoğlu, in particular, actions adopted by the Municipality that are offering a very nice way 
of the beautification of the neighborhood that can satisfy everybody. What is meant by the 
project is that people should make their neighborhood more beautiful by buying paint for their 
houses while the municipality will take care about the whole process of repainting for free (Fig. 
22). This can be considered to be the loyal start of a new gentrification process that if is done, 
will attract lots of money to the city that is constantly developing. 
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Fig. 22: The area of possible regeneration in future. 
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2.1.3.5. Revitalizing Tarlabaşı 
 
Tarlabaşı neighborhood is located in the northern part of Beyoğlu, which is the 
prestigious historical cultural and commercial centre of Istanbul, located on the European side of 
the Istanbul just opposite to the Historical Peninsula (Fig. 23). The area is characterized by the 
19th and 20th century building stock of high historical and architectural value of Mediterranean 
and Ottoman style features (Sakizlioglu 2007).  
 
 
Fig. 23: Location of Tarlabaşı neighborhood. 
 
In the 19th century, with a gradual decline of Ottoman Empire, the westernization 
initiatives were undertaken by the government. The social and cultural life in the district of Pera 
was revitalized with the gradual proliferation of French, Greek, Italian institutions like schools, 
hospitals, cultural and entertainment places such as cabarets, patisseries, bookstores. The end of 
the Ottoman Empire and the foundation of the Turkish Republic resulted into the transformation 
of the social and cultural balances in Istanbul. The population exchange between Greece and 
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Turkish Republic in late 1920’s found its effects in Istanbul. Tarlabaşı felt its consequences from 
1930`s when the Turkish population started to settle in the region. In course of time due to a 
range of economical causes, there was a further abandonment of Tarlabaşı that resulted in some 
houses being handed over by newcomers of Istanbul (Tonbul, pp. 3-4). 
Later, during 1980`s, Beyoğlu and Tarlabaşı underwent drastic transformations under the 
mayor of Istanbul, Dalan, who took radical attempts to restructure Istanbul as a global city. The 
most significant intervention based on Beyoğlu Restoration Plan was the widening of Tarlabaşı 
Street in 1986, which had to create a new transportation axis through the neighborhood. Despite 
oppositions and legal investigations against the demolitions, the plan was urged to be completed 
in 1987, and in the result the historic fabric of the neighborhood was destroyed: in total 386 
building were demolished, among them 168 buildings were with their high historical value, 
which were registered as cultural and historical assets. The demolitions were against to the 
conservation and development laws and destroyed the historical urban fabric in the district (Fig. 
24) (Sakizlioglu 2007). 
 
 
Fig. 24: Boulevard after the demolition. 
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While further investment in Beyoğlu caused it to become a cultural center, the 
neighborhood continued to house new-comers to Istanbul. Among them were Kurds, Romans, 
travesties and also “Africans” seeking refuge in Turkey and in Europe. Consequently, Tarlabaşı 
adopted an image of the site of the unprivileged people, who lived in the abandoned stone 
buildings (Tonbul, pp. 3-4). Moreover, drug dealing and all other sorts of illegal activities 
proliferated in the streets of Tarlabaşı (Sakizlioglu 2007). But despite and also due to the state of 
being neglected, the people of the neighborhood formed a bond with each other. The 
neighborhood became a vibrant place that inspired poets, writers and film-producers (Tonbul, pp. 
3-4). 
From the year 2000, the transformation in Istanbul started through projects of symbolic 
and economic potentials: Galata Port, Haydarpaşa Towers, Third Bridge, and sea tunnel from 
Bosphorus, shopping centers, gated communities, a canal to connect Marmara and Black Sea and 
also urban renovations of historical areas (Beyoğlu Municipality). With the approval of Law no. 
5366 on the “Preservation by Renovation and Utilization by Revitalizing of Deteriorated 
Immovable Historical and Cultural Properties” a crucial change to the dynamics of the urban 
formation processes took place within the old city (INURA 2009).  
Formally, the renewal process in Tarlabaşı started with a private development company, 
GAP İnşaat, winning the preparation and implementation of the area’s redevelopment in April 
2007. Additionally, seven local architectural firms have been subcontracted by GAP İnşaat to 
prepare projects according to the proposed plan to transform the area with luxury residential 
units, shopping centres, cafes and hotels (Islam, p. 1). The municipality believes that through this 
project Tarlabaşı will become a safer, cleaner and a livable district of Istanbul (Beyoğlu 
Municipality), what is extremely needed in the neighbourhood that is located so close to the 
Istikal Street, where thousands of citizens and tourists pass every day. Today`s Tarlabaşı is 
definitely not an attraction place: the buildings are in bad condition, there is a bad smell in the 
neighborhood, it is dirty and you have to be 100 per cent constantly cautious while walking 
down the area as the crime level is high and a big police station is observing the neighborhood 
24 hours per day. In the daytime one can see dozens of prostitutes, drunk-heads, transvestites and 
bullies around the area, the picture is not one of the best, it is really dangerous to be there if you 
are not one of the locals (Fig. 25). Witnessing these conditions in September 2011, I also noticed 
the started renovation activities in the area, like a foundation of the art gallery on the place of a 
ruined building (Fig. 25). 
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Fig. 25: Tarlabaşı neighborhood today. 
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The visit to GAP İnşaat Tarlabaşı Urban Renewal Project Coordination office, that is 
located right across the street, was very helpful, as the employees were open to share the 
information about the project, according to which, the renovation includes all buildings, streets, 
and infrastructure in the area consisting of 9 blocks of buildings (Fig. 26). The majority of 
buildings covered by the project are cultural assets which have to be conserved as the resolutions 
adopted by the European Commission were taken into consideration.  
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Fig. 26: The future of Tarlabaşı neighborhood renewal project. 
 
The project corresponds to the contemporary standards where the design aims at 
preserving architectural heritage, supporting social life and creating safe spaces (Tarlabaşı, 
Urban Renewal Project, p. 9, 12, 14). Each block is designed to different functions and to 
different architectural offices. Instead of the historical typology, the projects include 
requirements of the city − apart housing, offices, hotels and a shopping mall with underground 
parking. Additionally, the small plots of land of the original houses do not correspond to the 
standards of the images of these functions and therefore the area is proposed to be rebuilt 
(Tonbul, pp. 5-12). “As the city’s historical quarters are physically and socially re-structured, 
both city’s history and its culture are reinvented.” (Tonbul, p. 13). 
According to the renewal project, GAP Inşaat regards that the regeneration process is a 
major social responsibility which is undertaken for the benefit of the country (Tarlabaşı, Urban 
Renewal Project, p. 24). An association founded by property owners in Tarlabaşı on its hand, has 
filed a complaint with the European Court of Human Rights regarding Beyoğlu Municipality’s 
urban renewal project, as the renters, mostly Kurdish and Roma people, are worried they will be 
forced to leave their homes for alternatives they cannot afford (Istanbul's Tarlabaşı neighborhood 
not keen on gentrification). By some parties such an approach to renovation needs to be read as a 
social restructuring project as the architectural projects do not only re-generate the whole 
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neighborhood through rebuilding and re-functioning, but also provide images of the new city-
dweller (Tonbul, p. 2). 
 
2.2. Brownfield regeneration in Istanbul 
 
Generated by economic, industrial and technological alterations, brownfields14 have a 
strong linkage with the concepts of “urban regeneration” and “sustainable development”. 
Although brownfields are problematic sites for redevelopment, the results of this process have 
very positive economic impact on real estate values and job opportunities. As for Istanbul, the 
city due to its multilayered structure has a diverse variety of brownfields ranging from industrial 
heritages to former mining, solid waste disposal and abandoned industrial sites that are very 
important spots within the urban structure. Moreover, being a part of cultural landscapes, the 
industrial heritage sites include industrial artifacts, hence carrying the history and culture of past 
industrial activities (Başkaya 2010, pp. 74-80). 
Istanbul is an expanding city, its population and space is constantly increasing, what 
results in industries surrounded by built-up areas. Consequently, these industries have so adverse 
environmental impacts on their surroundings, that administrative units are obliged to take some 
measures such as decentralization of industries. In the city of Istanbul there are some 
successfully implemented regeneration projects of industrial heritages, for example Sütlüce 
Slaughterhouse and Silahtarağa Electric Plant. Regarding the success of the last ones, it is a new 
experience in Turkey and there is an increasing community demand for the conservation and 
regeneration of such industrial heritages (Başkaya 2010, pp. 81-82). 
As in 2010 Istanbul was a European Capital of Culture, one of the projects for the event 
was the regeneration of an industrial heritage site. Within this project, Hasanpaşa Gas Plant 
turned into a culture center and this transformation consequently raised communal awareness 
and gave momentum to brownfield regeneration projects (Başkaya 2010, p. 80). Hasanpaşa 
Gasworks is located in the Kadıköy district of Istanbul and was established via French, German 
and Italian technologies in order to meet the gas needs of the Anatolian side of Istanbul in 1891. 
The Gasworks subsequently operated until 1993. In some time, isolated gasometer buildings 
began to be associated with crime scenes in the city, some parts of the gasworks were even 
settled by Romanian gypsies. But as the site is considered to be one among a few important 
archeological industrial buildings that have survived until today (Yuksel 2011, p. 109), the 
Gasworks has been taken under protection by Cultural and Natural Heritage Preservation 
                                               
14 “Each enterprise has an operation life. When an industry reaches to the end of its operation life, it turns into a 
brownfield site.” (Başkaya 2010, p. 81). 
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Council Number II. Despite this fact, in 1996, the destruction of Hasanpaşa Gasworks started, 
but was stopped by legal action. The decision about re-functioning of the Gasworks as a cultural 
center was made by the Preservation Council in 1998 and the permission for the use of the 
vicinity of Gasworks for artistic activities for the first time was given by Municipality in 2008 
(Yuksel 2011, p. 114). For the purposes of Istanbul 2010, the spaces within this industrial plant 
were transformed into a cultural centre which provides services for cultural activities that were 
needed on the Anatolian shore of the city, as well as developing a project management and 
administration model. In the ECOC 2010, the Hasanpaşa Gasworks was believed to set an 
example for the city’s cultural infrastructural developments (Istanbul on Stage 2010, Cultural 
City of Europe, p. 23). Unfortunately, according to the latest information, instead of being used 
for cultural purposes, the historic Gasworks is a storage site now for a private construction 
company. Obviously, expectations of people as for the city were never fulfilled. The 2010 
activities finished and with them the plans for restoring the plant too (City leaves historic 
Hasanpaşa Gazhane to its fate).  
Istanbul also has successful examples of port regeneration and the regeneration of this 
kind was pioneered by the Istanbul Modern art gallery (Fig. 27), located in a one of the 1960`s 
warehouses (UNESCO Report Report 2009). Everything started in 1987 during the 1st 
International Contemporary Art Exhibition, known today as the International Istanbul Biennial. 
From then on, various institutions and individuals sought to establish a Museum of Modern Art 
in Istanbul and finally the fate of the Project changed in 2003, when the fourth warehouse on the 
Galata pier, near the Mimar Sinan Academy of Fine Arts, served as the main venue for the 8th 
Istanbul Biennial. Then Prime Minister Recep Tayyip Erdoğan gave his approval for the 
permanent use of the site, so the cargo warehouse, which was once owned by the Turkish 
Maritime Organization, was transformed into a modern museum building with all corresponding 
functions (Istanbul Modern).  
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Fig. 27: The Istanbul Modern building. 
From the day the museum was launched, there were beneficial results for Istanbul 
Modern in the international press and constantly growing high level of attention. These days, as 
the question of entry into the EU is negotiated, Istanbul Modern has become a regular stopover 
for foreign correspondents visiting Turkey. Moreover, all critical reviews agree that Turkish 
modern art legacy goes back a long way and make a very definite statement about Istanbul's 
image as a major cultural capital. Thus, Istanbul Modern is rapidly moving ahead on its path of 
becoming a recognizable world-wide brand name that embodies the Turkish contemporary art 
scene (Istanbul Modern). 
Talking about successful brownfield regeneration in Istanbul, we can not but mention 
Santralistanbul, the Istanbul’s new and impressive center for contemporary culture and arts. 
Santralistanbul, founded by Istanbul Bilgi University in September 2007, is located on the 
earliest industrial zone of Istanbul and is actually the first of its kind in Istanbul (Fig. 28). A 
great sense is even in the name of the centre: in Turkish “santral” means power plant and the 
vision is that Santralistanbul will be “electrifying” and give Istanbul a more central role in the 
arts and culture networks worldwide. Moreover, Bilgi University also expects Santralistanbul to 
stimulate urban regeneration in the traditional and religious neighborhood of Eyüp 
(Santralistanbul - Modern And Beyond). 
 
   
Fig. 28: Santralistanbul. 
 
It has to be underlined, that the reference to "power plant" not only relates to the 
ambitious visions but also to Santralistanbul's location in the former and now renovated 
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Silahtaraga Power Plant that was established in 1911 as the first in Istanbul during the Ottoman 
period (Santralistanbul - Modern And Beyond) and was the first thermal power plant to have 
been built in Turkey. The redevelopment plan was initially the idea of Oğuz Özerden, 
businessman and founder of Istanbul Bilgi University, who obtained the rights from the Ministry 
of Energy and Natural Resources to establish and administer a cultural complex and its third 
campus on the site of the former power plant. The whole project was also a part of the 
preparations for Istanbul as European Cultural Capital in 2010 (Santralistanbul).  
 
 
  
Fig. 29: Santralistanbul – a hub for arts, culture and learning. 
 
Visions for Santralistanbul aimed to become a hub for arts, culture and learning, 
encouraging production, dissemination and networking of cultural actors and researchers, 
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connecting heritage tourism, entertainment, cultural consumption, research, education and art 
production (Fig. 29). The new centre of Santralistanbul was planned to serve as a platform for 
discussions, research and problem solving through collaborative efforts with universities and 
non-governmental institutions in the fields of sustainable energy, environmental conservation 
and management and cultural policies regarding urban regeneration. The new cultural centre was 
meant to foster multidisciplinary practices and provide access to the world of arts, culture and 
education. Santralistanbul is mostly financed through space rentals and educational programmes, 
so in order to cover the high running costs of space the owner is renting the spaces for 
commercial marketing events.  
Generally speaking, the museum of Energy, contemporary art galleries and educational 
programmes represent the main activities practiced in Santralistanbul today. Having education  
as the denominator of all the activities at Santralistanbul, the museum hosts 1.5 million visitors 
per year and 5,000 students per year participate in educational programmes of Istanbul Bilgi 
University, while the contemporary art gallery hosts Turkish and international artists. All the 
programmes are organised by the management of the Santralistanbul Foundation (Good Practice 
Research, Summary, Santralistanbul). 
Therefore, from the above mentioned examples we can conclude that brownfield 
regeneration in Istanbul is a successful process for now. It creates an intellectual, artistic and 
economically attractive image of the city, what results in development of cultural infrastructure 
and successful brand-name in the whole world. We see that urban regeneration helps not only to 
revive already famous historical places, but is able to create a space for new modern cultures in 
long ago forgotten places, in the same way  profitably affecting to the economy and vision of the 
city.  
 
2.3. The Downfall of Romani Cultural Heritage. A Thousand Years of Sulukule 
 
 
Culture is an important link that provides connection between past and the future. Thus, 
the sustainability of the Historical Peninsula in Istanbul and the preservation of the cultural 
sustainability are of a crucial value. 
Sulukule is considered to be one of the cultural mosaics of the Historical Peninsula as the 
historical footprints of the area go back to the conquest of İstanbul what is based on the historical 
resources (Fig. 30). For this reason preserving and regenerating this area is extremely important 
in terms of maintaining the sustainability of the cultural heritage in general (Sulukule UNESCO 
Report 2008). 
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It was the Byzantine era when the ancestors of the Roma kids of Sulukule first settled on 
this particular spot of land, close to the Golden Horn. Taking into consideration the earliest 
record of the community, from about 1050 AD, refers to a group of people, believed to have 
come from India who camped in black tents outside the city walls15 (Constantinople's Gypsies 
Not Welcome in Istanbul). 
 
 
Fig. 30: Location of Sulukule. 
 
The Ottoman period is an important point for the cultural heritage of the Sulukule 
neighbourhood as exactly at those times this area was given to them by the Conqueror Mehmed 
II for the efforts of the Gypsy in their first attack against the Azi Kapi. This tradition claims the 
“legal” residence of Gypsies in the area since historical occupation 1453. Gypsies were 
occupying different positions in the military organisation of the Ottomans, starting with metal-
                                               
15 Most historians believe the Roma originated in India (Constantinople's Gypsies Not Welcome in Istanbul). 
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workers, drovers, grooms and horse-trainers, to porters, powder-makers, fletchers and tent-
makers. Moreover, during the Ottoman period the tradition of music-making and the training of 
children in the Gypsy community produced musicians and dancers of the highest quality that 
serviced the elites of the palace and pashas’ households and were highly paid and extremely 
important in the daily life of the sultan and his court. Specifically talking about Gypsy women, 
they worked as story-tellers, seamstresses and washer-women for the palace harem. Also what 
more important, they were acting as mediators with the external world for the secluded women 
of the palace schools. In Istanbul of those times, music and dancing were so synonymous with 
Gypsy identity that even groups of Armenian, Greek and Jewish dancing boys and girls were 
known as “Gypsy” because of their occupation. The evidence for it can be found in numerous 
Ottoman miniatures that depict the festivals, processions and feast-days of the Ottoman calendar. 
The masters and mistresses of their crafts were located in the Sulukule quarter were the system 
of educating and training was carried out. Even after the fall of the Empire, the importance of 
Sulukule as a centre for high quality music and dance remained strong (UNESCO Report 2008).  
The decline of the area began in the 1960’s when the change of fashions and tastes 
undermined the propriety of Sulukule entertainments. The first series of demolitions took place 
in the mid-60`s and resulted in a fundamental transformation of the neighborhood. The 
reputation of the area was constantly undermined and began to be identified with social problems 
in particular in the result of it the Gypsy population became marginalised and limited by the 
negative series of stereotypes that actually exist till now. In 1970`s, the Ministry of Tourism 
decided to take the area under protection. Thus the International Gypsy Festival was organized in 
Sport and Exhibition Palace with the contributions of the Ministry itself and Association of 
Sulukule Revival and Tourism. But the neighborhood could not revive its reputation, and, being 
one of the most important entertainment places beginning from the early 1900`s, in the mid-
1990`s the process of the suppression of all forms of entertainment took place in the 
neighborhood: the entertainment houses that placed music, dancers, alcohol were closed in 1992 
(Sulukule UNESCO Report 2008). The songs and music played in the entertainment houses were 
unique and unlikely found in other districts or areas, Roma offered visitors music, dance 
accompanied by some appetizers, fruits and the local spirit raki, the musicians in these houses 
were usually the father, sons and close relatives, and the dancers were the daughters (Fig. 31). 
All of it was stopped in 1992 when the Yedikule District’s Police Chief Süleyman Ulusoy took 
the liberty to raid entertainment houses, consequently 37 of these houses were closed down what 
resulted in unemployment and poverty in Sulukule. The majority of Sulukule Roma had no 
profession other than contributing to the running of entertainment houses that were offered for 
rent or became barns for animals. Sulukule was forced to keep silence (Foggo 2007). 
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Fig. 31: Entertainment tradition in Sulukule. 
 
The authorities of the neighborhood did not stop just on closing of the entertainment 
houses, in a more than a decade Sulukule residents heard about the Urban Renovation Project 
endorsed with the slogan “People First”. The arrangements for the project were made in 2005, 
based on Law No. 5366 (Foggo 2007). In order to prevent the destruction of the neighborhood, 
“Sulukule Roman Culture Development and Solidarity Association” was founded and the 
Sulukule residents held a musical event at the entrance of the Castle Entrance, stating that if the 
municipality wants to protect this area as historical site then financial and architectural support 
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must be made available. Later, on 13 July 2006 TOKİ, Metropolitan Municipality and Fatih 
Municipality signed protocol, according to which was designed the urban renewal project of the 
neighborhood (Fig. 32) (Sulukule UNESCO Report 2008). 
 
 
 
    Fig. 32: Approved Project of Municipality. 
 
It is important to note that there were several campaigns in Istanbul for saving Sulukule. 
The European Roma Rights Centre (ERRC) was one of the first international organisations to 
become actively involved in efforts to preserve Sulukule. And its representatives visited Fatih 
Municipality in 2006 attempting to persuade local officials to save the original character of the 
neighborhood and prevent displacing of its residents. The organisation also sent letters of 
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concern to the Prime Minister of Turkey, the Mayor of Fatih and other relevant authorities while 
local human rights activists were actively working as well in order to keep local and international 
interest in Sulukule. The following organizations as The European Union, the Organization for 
Security and Co-operation in Europe, the Council of Europe, the European Parliament, United 
Nations bodies like UNESCO, UN Habitat, UN Human Rights Commission as well as the 
Commission on Security and Cooperation in Europe (US Helsinki Commission) expressed 
concern about the running project and cautioned and pressured the Turkish government to halt 
implementation that would ultimately destroy Sulukule’s historical and cultural character. All of 
this was not heard and not taken into consideration, therefore, Sulukule faced its fate of being 
transformed beyond recognition into a building site for prime real estate development (Gökçen 
2009). 
In 2007, between 24 March - 11 May, during the last 40 days till the demolition of the 
neighborhood, an event titled “The 40 days and 40 nights of Sulukule” took place with the 
support and participation of NGO’s, volunteers, residents, academicians, and students. Different 
aspects of the region, starting with music, photo and dance to debates and concerts were carried 
out during the event (Fig. 33) (UNESCO Report 2009) in order to preclude the social cultural 
losses that are expected to take place and to draw attention and support to the region to enable a 
creative and participatory urban regeneration.   
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 Fig. 33: 40 days 40 nights Sulukule. 
 
80 
 
There was created a platform for a participatory, creative and strong social movement against the 
disintegration of the socio-cultural structure and the rich history (40 Days 40 Nights Sulukule). 
Also the event was publicized in the press and on TV.9, there were short documentary movies 
shot, one of the most well-known is “My Beloved Sulukule” which was presented in Bogazici 
University in Istanbul (Canim Sulukule) (Fig. 34). In this way the problems which faced the 
neighborhood were promoted (UNESCO Report 2009). It is well-known that Sulukule is one of 
the settlements in historical island that is in the UNESCO World Heritage List. And according to 
UNESCO norms, the territory should be preserved and kept alive not only physically, but also 
socially and culturally. So, then there is a question raised how Istanbul was planning to become 
the European Capital of Culture in 2010 not preserving and reinforcing the cultural heritage of 
the city? (40 Days 40 Nights Sulukule). 
Despite all the protests, official petitions and demands, the renovation process was held in 
the neighborhood of Sulukule and was run in a series of demolitions through years (Fig. 35). 
Sulukule's 503 homeowners have been offered the new houses at discount prices by the local 
Fatih municipality, but the Sulukule Platform, a protest group fighting to save the district's 
heritage, says few residents can afford it (Forced gentrification plan spells end for old Roma 
district in Istanbul). 
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Fig. 34: Documentary movie “My Beloved Sulukule”. 
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Fig. 35: The neighborhood of Sulukule after demolitions. 
According to the WHC-ICOMOS Reactive Mission Report 2008, the Sulukule Renewal 
Project was characterized as a gentrification project and recommended that there should be find a 
balance between conservation, social needs and identity of the community. Judging from the 
developments in the area, these recommendations have not been taken into consideration. Today, 
Sulukule that once was the heart of Roma music and culture in Turkey and region have been 
subject to the movies and TV series16 for 30 years (UNESCO Report 2008) lies in ruins and the 
culture is scattered. It is clear that intangible heritage cannot be protected when the built heritage 
is destroyed (Report on the impact of Sulukule Urban Renewal Project 2009).  
Today, in the neighborhood of Sulukule still exists a number of buildings that belong to 
Gypsy citizens. Due to the exaggerating interest of media in the area through all these years 
starting with the demolition process, people are not very happy to welcome strangers in the 
neighborhood. With the help of Toplum Gönüllüleri Vakfı17 (TOG), the Turkey's largest youth 
non-governmental organization with over 20000 volunteers, that was protesting against the 
demolishment of the neighborhood and that also currently has an office there helping gypsy 
youth of Sulukule, introduced me to the area, showing the houses that still survived and right 
next to it the area where the buildings were demolished and currently undergoing the process of 
construction. Only with the permission of people I had a possibility to take photographs of the 
area that are published below. Not only grown-ups, but also little children are very upset because 
of the actions of the government, they say that the same fate of demolishment is waiting for these 
last houses where they live now. Definitely the area did not lose its gypsy flavor of curses, as 
                                               
16 Gırgıriye (1981-1984), Cennet Mahallesi (2004-bugune), Arkadaş (Yılmaz Güney) (UNESCO 2008). 
 
17 TOG is funded in December 2002 with the vision of realization of social peace, solidarity and change through the 
participation and leadership of the young people (Healthy Network iNGO).  
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soon as we found ourselves in the area where the new buildings are under construction, children 
started to tell that a lot of workers died in here and this is unlucky area now (Fig. 36). 
Therefore the question is whether the urban regeneration process really helps to rise the 
culture of cities or in some cases at the same time “destroys” it, as we see on example of 
Sulukule. Why the government did not undertake alternative ways of reviving the area and 
transforming it again in an entertainment spot of Gypsy culture as it was 20 years ago? Why 
there were nothing done to preserve a-1000-year culture of the area? 
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Fig. 36: Sulukule neighborhood in the end September 2011. 
 
 
 
 
 
 
 
 
Chapter 3 
TURNING ISTANBUL INTO A WORLD CULTURAL CENTER 
 
Being a capital of empires and having a significant influence in the world for hundreds of 
years, it is obvious that modern Istanbul is having aspirations to regain its global city status. 
There have been developments such as the potential membership of Turkey to the E.U., the 
emerging economies of Central Asia and Russia and the development of Turkish economy, all of 
this could be conditions for the reemergence of Istanbul as a major cultural center. It is important 
to underline a unique position of Istanbul between Europe, the Middle East and Central Asia 
what makes a juncture for creativity and cultural development. Generally, cities have always 
been the place for artisans, intellectuals, writers, musicians and philosophers to gravitate. 
Therefore, recent developments have showed a great potential in reestablishing Istanbul again as 
a significant contributing cultural center (McAdams, pp. 2-3). 
Anyone who at least once visited Istanbul agrees that the city is unique in its kind and 
definitely plays a leading role in world culture development. Because of constantly growing 
population of the city, the Metropolitan Government of Istanbul, also like many other cities in 
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the developing world, can not focus only on revitalizing and restructuring as most of money are 
spent on infrastructure. Therefore, because of this fact, cultural economy is not developed 
enough. Despite of this, the government is constantly improving this situation as the future of 
Istanbul depends a lot on its ability to integrate and “plug in” to the global cultural network not 
just as a participant, but as a central influence (McAdams, p. 9) 
Today as culture is implicated in everything and has a big influence on image-making, a 
lot of companies become sponsors and invest in arts and culture in order to bring a higher profile 
and stature for themselves. The central government and local municipalities are currently 
undertaking huge cultural infrastructure projects. The Istanbul 2010 European Cultural Capital 
project explicitly aimed at using Istanbul’s cultural assets and resources to improve the global 
image of the city. Moreover, the Istanbul Metropolitan Municipality’s has a master plan for 
investing in culture to project a contemporary image of the city. As it was discussed in the first 
chapter such concepts as “city branding” and “image marketing” are very actual and are in use 
by strategists who with the help of culture are regenerating the cities. Although initiated by the 
private sector, the cultural renaissance of Istanbul maintains the support from the government in 
the form of legal changes, for instance as also mentioned in a previous chapter the Law 5366 for 
the renewal of historic areas of the city. In order to regenerate the cultural heritage for the 
Istanbul 2010 programme, the central government committed an investment equivalent to the 
Ministry of Culture and Tourism’s annual budget (Aksoy 2009, p. 3). 
Also, in 2004, the government launched the National Tourism Vision-2010 in order to 
make Turkey a “brand mark” in tourism industry, a visionary urban project called “3 Istanbuls” 
was initiated with the purpose of global repositioning of Istanbul as a culture, tourism and 
business city. Having a strong emphasis on heritage and tourism industry, the creation of 
Historical Peninsula as an open city museum was planned by the urban design project called 
“Museum City”. At that time the government gave full support and funding for historic 
preservation projects and activities for Istanbul to become the Culture Capital of Europe-2010. 
For global repositioning of Istanbul, the city officials engaged in strategic research 
partnership with OECD and State Planning Institute (DPT) in order to create a plan for the city to 
become a global city centre of business, culture and tourism (Sakizlioglu 2007). A significant 
part of it was the implementation of such flagship events as Formula 1, the NATO Summit in 
2004 and the Culture Capital of Europe 2010, for which the city`s agenda was carefully 
rewritten. Generally, the festivals and media create a vicious circle and are building a perfect 
image for festivals and for the city (Yardimci 2001, pp. 11-14). More than that, its imprints on 
the urban politics of Istanbul left the rise of urban transformation. It was the 1999 when the so 
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called Urban Transformation Projects (UTP) was introduced into the urban political realm as a 
bulk agenda. With the designation of Istanbul as the Culture Capital of Europe for 2010, urban 
regeneration in a range of neighborhoods was intensified in line with the boosting city marketing 
efforts. Focusing on the question of “How to create a Culture Capital” (Zukin, 2001 in 
Sakizlioglu 2007) and how to embrace the status of a cultural capital, the strategic importance of 
Beyoğlu as the old cosmopolitan culture center of Istanbul was emphasized. That is why in 
recent years most of the rehabilitation projects are undertaken exactly in this district. Therefore, 
generally speaking, the government policy is to reinforce the modernization and the marketing of 
the historical tourist sites in Istanbul to make it a brand mark tourism and culture city 
(Sakizlioglu 2007). 
 
3.1. European Capital of Culture (ECOC) as an important catalyst 
 
The initial scheme of “The European City of Culture” was launched in 1985 by the 
Council of Ministers. The basis for it was the fact that Europe has been and remains the focus of 
rich cultural activities and in the course of time cities have played an important role in the 
creation and spread of Europe’s cultures. Melina Mercouris, the Greek Minister of Culture, was 
the initiator of establishment of the scheme. The suggestion was agreed by the Culture Ministers 
at an informal meeting. The aim of the first scheme of Cities of Culture was to show to the 
European public cultural aspects of the city, region or country that is chosen for a title and to 
concentrate on the designated city a number of cultural contributions from other Member States 
(European Cities and Capitals of Culture 2004, p. 41). Generally, the “European Capital of 
Culture” initiative can be described as a one-year culture and arts festival. Through time the 
event and its aims gradually changed. Originally designed as a festival to generate knowledge 
and understanding of European cultures within the Member States of the European Union, the 
event turned into a popular way for repositioning the city culturally, socially and economically. 
After a successful Glasgow, European Capital of Culture in 1990, other European cities became 
eager to compete for the title as well as they believe that the event can have a positive effect on 
tourism, economic growth and image improvement of the city. Over the years, the event became 
very much focused on economic and political goals and became to be hosted by de-
industrialising cities in need of new investment and structural socio-economic change (Pekelsma, 
pp. 1-2). 
In the official Istanbul ECOC 2010 bidding document, a wide range of objectives ranging 
from heritage management to the creation of jobs and from branding the city to the creation of 
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pride among the Istanbullites are mentioned. Indeed many believed that European Capital of 
Culture year will help Istanbul to be finally recognized as a world city. As it was already 
mentioned, many investments have been made in order to make Istanbul an attractive and 
popular city. Istanbul has definitely joined the worldwide competition to become a leader in the 
global network of capitalist cities. Events such as the European Capital of Culture contribute 
greatly to the socio-cultural infrastructure of a city, and therefore to the position of the city as a 
whole. Once the status is taken it should be protected as it is a guarantee of enhanced levels of 
prosperity in a contemporary world (Pekelsma, pp. 5-6). In the Istanbul 2010 bidding document 
relatively a lot of attention was paid to urban regeneration, though some projects of the process 
were condemned18. As not everyone supports the same image of the city, it all resulted in clashes 
between the municipality and NGOs. Some of planned renewal projects were disapproved by 
UNESCO, which threatened to take the historical peninsula off the heritage list if the city 
continued its plans. Generally, the projects of the ECOC event were to be widespread in order to 
radically redefine the city, to set new goals and perspectives for the knowledge, security and 
peace that are needed to stimulate globalization on scientific and intellectual foundations. 
Unfortunately, reality is very different from ideal, alternatives to the regeneration of Sulukule for 
instance were rejected by the local government, and today Istanbul seems to become 
unconnected to its multi-layered history and social reality what can later result into a 
monotonous open-air museum or shopping mall (Pekelsma, pp. 9-10). 
Also one of the aims of the Istanbul 2010 ECOC project was to generate an infrastructure 
of Culture and Arts. It has been decided from the start that the development of the cultural 
infrastructure of the city would be addressed to the conservation, reutilization, redevelopment 
and promotional projects for cultural heritage sites, museums, archaeological sites, industrial 
heritage sites and would be realized by the collaboration of the public sector, local government, 
civil society, educational institutions and independent institutions of art (Bilsel, Arican, p. 220). 
So as many actors involved in the Istanbul 2010 organisation emphasized that the cultural 
infrastructure of Istanbul should be improved, museums played an important role in this respect: 
the establishment of Santral Istanbul in 2007, the possibility of transformation of the shipyards 
on the Golden Horn into cultural centres or museums, the transformation of the Hasanpaşa 
gasworks in Karaköy, the possible establishment of an Istanbul Museum and the reorganisation 
of the Istanbul archaeology museum are just some out of a great range of examples. Another 
question for Istanbul 2010 was about who was going to make the investements in the cultural 
infrastructure of the city. The private sector was the leader in this process establishing such 
                                               
18 Sulukule, Tarlabasi renewal projects. 
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successful and high-quality museums as Istanbul Modern, the Pera Museum and the Sabancı 
Museum. However, just like the public sector, private investments are also primarily made from 
an economic point of view, thus, private as well as public parties are sitting around the same 
ECOC 2010 table (Pekelsma, pp. 8-9). 
To sum up, I want again to underline a great importance of the European Capital of 
Culture project in creating a prestigious image of the city of Istanbul not only in Europe but in 
the world itself and giving great chances for the further development in all its aspects and a great 
possibility of becoming a world culture city in the future. 
 
3.2. Art as an engine. Biennale 
 
Having a bustling climate for contemporary art attractive to artists and cultural 
entrepreneurs alike, Istanbul is home to various museums, galleries, institutions, festivals, fairs 
and the International biennale. Throughout the twentieth century the city of Istanbul had 
expanded enormously, consequently with its emergence as a global city it was a vast breeding 
ground for all kinds of practices, in particular contemporary art (Bijloos 2009). It is important to 
underline that the opening of a new Museum of Modern Art was an indication of developing 
awareness of Turkish modern art. There is a rich unique culture in Istanbul which mixes 
elements of Turkish, Middle-eastern and European influences together (McAdams, p. 7). 
The Istanbul Biennale, organized by the Istanbul Foundation for Culture and Arts since 
1987, has had a huge affect on the modern art scene not only of the city, but the world in general. 
Considered as one of the most prestigious biennials alongside Venice, Sao Paolo and Sydney, the 
Istanbul Biennial “aims to create a meeting point in Istanbul in the field of visual arts between 
artists from diverse cultures and the audience.” Moreover, the biennials that IKSV19 has 
organised up to now, 12 in number have enabled the formation of an international cultural 
network between local and international art circles, artists, curators and art critics. The new 
trends in contemporary art are brought together every two years. The Istanbul Biennial plays an 
important role in the promotion of contemporary artists not only from Turkey but from a number 
                                               
19 İstanbul Foundation for Culture and Arts (İKSV) is a non-profit, non-governmental organisation founded in 1973 
by seventeen businessmen and art enthusiasts who gathered under the leadership of Dr. Nejat F. Eczacıbaşı, with the 
aim of organising an international arts festival in İstanbul. The Foundation's initial goal was to offer the finest 
examples of art from around the world, while at the same time promoting the national, cultural and artistic assets of 
Turkey, by using arts to create an international platform of communication (Istanbul Foundation for Culture and 
Arts). 
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of different countries in the international arena, what makes the city a platform of a world art 
(Biennale Foundation). 
In the 24 years of its existence, the Istanbul Biennial has become one of the most 
prominent international biennials due to its consistently unique and experimental character and 
has fulfilled an increasingly prominent role in the transformation of the city. There is a tight 
relationship between the city and the biennial, from its inception to the present day. In 1987, a 
series of exhibitions took place under the title 1st International Istanbul Contemporary Art 
Exhibitions and already in 1989 it was named 2nd International Istanbul Biennial. From the very 
beginning, the Istanbul Biennial has been notable for the extraordinary diversity of its curators` 
undertakings: they have worked in historical sites and considered the biennial as a platform for 
ideological propaganda, they have undertaken artistic interventions in the everyday fabric of the 
city, and they have used Istanbul`s unique position on the threshold of cultures and continents. 
“It was Istanbul that first appointed a non-Western curator, something that Venice has not yet 
done.” (Hoffmann, Pedrosa 2011, p. 21). What is important, the discourse formed by the 
committee at the first two biennials had an aim to prove that the production and consumption of 
contemporary art was indeed taking place in Turkey, that the country indeed had a free art scene 
and that artists were working in consonance with global art trends, what was making Istanbul a 
candidate for becoming a center of the international art scene. 
Istanbul is regarded to be not only a bridge between continents, but also a materialization 
of the concept of cultural crossing. The city was a pioneer as a regional biennial and due to it 
placed not only Turkey, but also the post-Soviet region and the Middle East, on the great art 
map. The art production in Istanbul from 1980 to 2000 actually created a crucial shift in the art 
scene. Large companies started to found centers of art and culture and began treating artists and 
artistic production as vehicles of prestige, and art audiences became their target audience. The 
Istanbul Biennial plays an important role in this continuing process of development of global 
culture. Everything is precisely planned and analyzed in the structure of biennials, which include 
official and national cultural policies, private-sector investment, and collaboration and 
compromise with the art market (Hoffmann, Pedrosa 2011). The Istanbul Biennial undoubtedly 
is one of the most important elements that crate an image for the city, being an international 
festival it attracts the world attention to the city, step by step making Istanbul close to its goal of 
becoming a world culture center. 
This year, 2011, the 12th Istanbul Biennial was run in the city, exploring the rich 
relationship between art and politics. This year biennial is composed of five group exhibitions 
and more than 50 solo presentations that are located in a single venue of Antrepo 3 and 5, the 
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group shows are: Untitled (Abstraction), “Untitled” (Ross), “Untitled” (Passport), Untitled 
(History), and “Untitled” (Death by Gun). The whole exhibition starts with a specific work by 
Gonzalez-Torres, the Cuban American artist, who “integrated high modernist, minimal, and 
conceptual references with themes of everyday life.” (Fig. 37) (Untitled (12th Istanbul 
Biennial), 2011). The 12th Istanbul Biennial is curated by Adriano Pedrosa and Jens Hoffmann, 
who are the editors of the book “Remembering Istanbul”, that has been prepared with the aim of 
sharing the topics that were discussed at the first pre-exhibition event of the 12th Istanbul 
Biennial. It features the contributions of the past 11 editions’ curators and four artists, showing a 
full picture of this series of exhibitions and explaining the impact of the International Istanbul 
Biennial on the world art scene, Turkey in particular, and its contribution to image-making of 
world culture city. 
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Fig. 37: Untitled (12th Istanbul Biennial), 2011. 
EPILOGUE: ISTANBUL TODAY AND TOMORROW 
 
During the last decades, the process of urban regeneration appeared on the global scene 
as a way for successful revitalization and transformation of cities in decline. It became a 
prominent reform mechanism in a range of aspects, where culture was serving a leading role for 
city development and branding. Therefore culture became the key strategy for the renewal of 
urban areas. As a result of it, cultural activity is incorporated into the regeneration process 
through three different modes: culture-led regeneration, cultural regeneration and culture and 
regeneration (Evans 2005, p. 9). The aim of these models is to serve to reconstruct cities` 
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external image, making them attractive to potential investors and visitors, to trigger a process of 
physical, economic and environmental revitalization, to promote a successful brand name known 
in the whole world. 
As for the gentrification, general cultural analyses have shown artists and cultural events 
as important agents in the initiation of process. In fact, the art practices are generally a tool of a 
cultural policy within the context of spatial transformation, moreover artists and art initiatives 
that move and work in run-down spaces contribute to the potential of investment and make a 
positive contribution to community life, attracting people to an area, creating a lively ambience 
and improving safety on the streets. Clearly, large, cosmopolitan cities have become more 
culturally diverse over the past few decades due to a proliferation of exciting and colourful 
festivals, events and spectacles, many of which have global appeal (Smith 2007, pp. 2-4).  
Step by step, the use of the arts and entertainment as tools in urban regeneration became a 
universal phenomenon. It all began when cultural activities had proved to play an increasing role 
in Europe, while creative industries had emerged as an important growth sector. Talking about 
cultural activities and creative industries we point to a broad spectrum of creation, production, 
distribution and consumption which includes music, theatre, dance, film making and 
broadcasting programmes, the visual arts and also aspects of architectural heritage. In Europe in 
particular, cities have always been the main centres of innovation and cultural development. It is 
known that from the end of the Middle-ages till the present days, all new trends in European 
Culture were born in cities, where the citizens were keen to participate to the cultural life and 
discover new cultural trends. This explains why city authorities have developed cultural policies. 
It all started with the building of facilities like theatres, museums, and public libraries and the 
support of cultural education (The URBACT culture network 2006, p. 1). 
Public initiatives in culture keep developing constantly and widely. Cities not only 
provide the infrastructure for cultural life, they tend to support it more actively by supporting 
cultural production. Sometimes they even compete between each other in this field. City leaders 
did understand the impact of cultural events on the image of their city and the economic growth 
it draws, so this is what they use to attract potential investors and newcomers expecting to 
improve the confidence of local stakeholders in the city’s future (The URBACT culture network 
2006, p. 3). That’s why the branding of cities is so important in the modern world, the more 
attractive image the city will have, the more tourism and development will be drawn to the place.  
Today, new sectors like arts, culture and entertainment, educational and health services 
and tourism came in front to trigger economic growth. This so called new cultural economy has 
changed the factors of attraction in cities. It is also known, that the cultural industries are one of 
the fastest growing industrial sectors in the world and culture is highly consumed in the modern 
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world. “Cultural production takes place in many domains of society, ranging from the 
professional, publicly subsidized arts to commercial media-companies, as well as amateur groups 
creating cultural products or performances for local communities.” (The URBACT culture 
network 2006, p. 3). One of latest studies proved the function of festivals as catalysts for 
economic regeneration in their marketing strategies. As much as the culture becomes integrated 
into city marketing strategies and used as an engine for attracting further business and cultural, 
economic elites into the city, the implications for urban space, social life and certain groups get 
severer. Among the most important impacts, commercialization and homogenization of public 
culture and space becomes evident with corporate visions, dominant in the cities (Zukin 1991). 
Faced as it is with the new era, Istanbul, a world mosaic of culture, history and traditions, 
started its urban transformation through new cultural consumption patterns. It resulted in the 
formation of a new society and lifestyle in the city, what consequently began to stimulate 
investment and create commercial confidence important to the city that develops. 
From the examples discussed in the second chapter, it is obvious that the process of 
regeneration differs from case to case. Generally, the art and artists have played a major role in 
the process having transformed the particular blocks of the city like Kuzguncuk and Cihangir, for 
example, to a new level living area. But, on the other hand, there is a difference, which is 
constituted in the usage of art. First, we see the “organic” gentrification meaning artists based 
themselves in the area, because of low-cost accommodation for living and working, while later 
the art is already a tool, an instrument to attract businesses to the area, so the process is 
“artificial” and made on purpose. Urban artists became a new force of the inner-city 
gentrification, using culture as an engine of the process. Both art and culture, and gentrification 
became extensively used in public policy as instruments of physical and economic regeneration 
of declining cities, and the two are often associated in a relationship of mutual dependence. 
Today, the “followers” are using the “pioneers” in order to have the newly upgrading 
neighbourhoods for investment opportunities. So what we see in the contemporary world is the 
commodification of art and its milieu into an artistic mode of production, actually a strategy of 
large-scale investors linking accumulation and culture. A brownfield regeneration discussed in 
the chapter is a great example for it. It creates an intellectual, artistic and economically attractive 
image of the city that results in development of cultural infrastructure and successful brand-name 
in the whole world. Therefore, the urban regeneration helps not only to revive already famous 
historical places, but is able to create a space for new modern cultures in long forgotten places, in 
the same way  profitably affecting to the economy and vision of the city.  
As every process, the regeneration has its drawbacks too. Taking it into consideration, we 
mean the urban regeneration in the historical places, where the old buildings carrying a great 
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architectural and cultural value were destroyed and also where the population of the area was 
replaced in the same way ruining the whole atmosphere of the neighborhood. An example for it 
is Sulukule neighbourhood, the area that once was one of the brightest attractions in the city. 
Sulukule deteriorated because of the actions of the government and was finally demolished in the 
recent years. The question remains open whether the urban regeneration process is always 
helping to revive and preserve the cultural life or sometimes it can be a reason for “destruction” 
of an existing culture in order to bring a modern high-class image to the city by creating on its 
place an economically profitable popular area that corresponds to world standards. 
One of the research aims was also to find out what kind of future projects the city “has in 
mind” and what kind of tools it will use to reach its aims. To address this question one has to be 
aware of current activities and achievements of the city. 
 "Istanbul is a country, not a city" − with this statement, Mayor Kadir Topbas is 
introducing Istanbul, where modern boom is laid in the history of the past 30 years. Talking 
about the title of 2010`s most dynamic city, according to the Washington-based Brookings 
Institution and the London School of Economics Cities project, Istanbul went way ahead from 
Beijing and Shanghai. Alan Berube, director of the Brookings Metropolitan Policy Programme, 
states that in the past year Istanbul took the top ranking for economic growth and Turkey's 
banking sector became safe for global capital fleeing in general. The international art 
community, on its hand, is drawn to the city by the success of the privately organized Istanbul 
Biennial. This is the time when the frontiers are disappearing: New York galleries are opening up 
in Istanbul and Turkish collectors go abroad (Istanbul reinventing itself for the future). 
 Istanbul is an attractive city to many not only for its complex, layered past, but 
also for its projected future image (Istanbul: City of Future). In the course of the years, the 
visionary urban program called Istanbul Vision 2023: Mega Urban Transformation Projects was 
launched. The pioneering urban program embraced a “post-industrial” global city vision for 
Istanbul and offered to transform the city implementing competitive strategies. This was the first 
time when the term “urban transformation” entered into political discourse and has been 
followed by a serious of institutional and legal realignments to form the legal, administrative and 
strategic basis of urban transformation (Sakizlioglu 2007). 
It is also generally discussed that in order for Turkey to reach its aim and participate in 
BRIC`s 20 countries, the country needs to prepare a new generation of leaders, who will take a 
responsibility for their city. The idea spread widely to corporations, foundations and business 
people, therefore creating a Project for founding special scholarships, and the creation of new 
                                               
20 Brazil, India and China. 
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educational centres with a mission to educate a new generation of leaders, visionaries and 
independent creative thinkers who will provide and secure the sustainable development of the 
nation (Future Leaders for the World).  
The theme of the year 2023 gained such popularity that big companies like Siemens, for 
instance, bring together academicians and representatives of the business world, 
nongovernmental organizations and authorities to evaluate and discuss the Sustainable Future of 
Istanbul. Some of the visions for Istanbul`s future, in particular the 100th anniversary of the 
Turkish republic, taking place in 2023 are open for public on the site of the company (Istanbul in 
the year 2023. Welcome to the future). 
The city needs to improve its economic, spatial and symbolic infrastructure in order to be 
repositioned as a competitive global city (Sakizlioglu 2007). According to the general principles 
and policies of the Master Plan, there is a range of Urban Transformation projects carried out by 
Istanbul Metropolitan Municipality. These projects bear the concept 2023 to transform the city 
into an international center of attraction for the commemoration of the 100th anniversary of the 
Turkish Republic. As Levent states, these transformation projects are based on three basic 
strategies of the Master Plan, dealing with the principle of grading. As these projects are based 
also on the Transportation Master Plan that had been carried out in parallel to the Master Plan, 
the subjects of these projects are transportation, highly concentrated settlements and open spaces 
(Greater Istanbul Municipality, 2003 as cited in Levent 2003). The aim of these projects is to 
accelerate the adaptation process to European Union at metropolis level and to make necessary 
preparations of appropriate activities and institutions. Most of the above mentioned projects are 
currently under development and construction, while some of them remain as policy ideas, 
therefore not known by public yet. 
Evaluation of these transformation projects showed that there are two important trends in 
the development of the city. First one states that the city transforms and restructures itself on the 
way of becoming a stronger world city particularly with the help of the investments on 
infrastructure, what leads to physical change and development of the new and modern image of 
the city. According to the second trend, the city transforms also itself in order to increase the 
urban quality of life by implementing the projects on natural and green areas and water 
catchments and also revitalization and urban redevelopment projects that are the efforts of the 
city to improve the quality of life. It is important to underline that the two trends can not be 
separated from each other as the transformation in each of them stimulates the other one and 
facilitates and accelerates the process in general. Moreover, though, all strategies and 
transformation projects under development are founded on the existing multifunctional 
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characteristics, while they aim at strengthening the city’s multifunctional identity. Actually, this 
is not only an approach, but also in some way a demand of global actors necessary for global 
development trends (Levent 2003). 
 Therefore, Istanbul, being today a fast developing city according to many studies, is 
standing on the crossroads of civilizations and aims to revive its great past and create a 
successful future. Evaluating the internationally known events that have already taken place in 
the city and the urban regeneration projects, some of which were stimulated by the first 
mentioned, we can conclude that Istanbul confidently and steadily makes its steps towards the 
aims of the future. It is not appropriate to deny the fact that maybe there were some mistakes 
made while trying to transform the city and create a new world image for it. But nevertheless, 
Istanbul keeps attracting attention as a world cultural heritage place. Regarding the turns of 
development Istanbul has already taken in recent years, one can predict a successful future of the 
city. The vision for Istanbul, in particular a plan for 2023, is much discussed and taken seriously. 
It is believed that the implementation of all aims till the 100th anniversary can bring Istanbul and 
the whole Turkey on a totally different level of development and place among other countries in 
the world. The main concern about the upcoming projects is a possible loss of the city “identity”, 
its cultural flavour, through the regeneration activities that can harm a historical environment of 
Istanbul like it happened, for instance, to Sulukule. While chasing the international recognition, 
Istanbul has to be cautious preserving its famous all over the globe historical, cultural and 
geographical uniqueness. The demarcation line between upgrading of traditions and creating a 
new cultural environment in the process of regeneration is very fragile. 
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